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WHEN THE DAY’S BATTLES ARE OVER... 
THE MEMBERS GATHER OVER EARLY TIMES 


Of all the fine whiskies made in Kentucky, Kentuckians 
themselves overwhelmingly choose Early Times over all 
other straight whiskies. You know your members will enjoy 
a bourbon with a recommendation this good. 


©1957, €.1T.0 
: KENTUCKY STRAIGHT BOURBON WHISKY » 86 PROOF AR | \ | Mi FS 


EARLY TIMES DISTILLERY COMPANY © LOUISVILLE 1, KENTUCKY 
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697. The Sterno Hors d'Oceuvres unit 
is designed to permit attractive dis- 
play of fancy dressed type hors 
d'oeuvres and hot canapes. Used 
also for steaks, chops, etc. for direct 
table service. 


692. Several of these one gallon 
chaffers placed on your buffet table 
will add the touch of Showmanship 
needed. Perfect for vegetables, 
mashed potatoes, creamed chicken, 
etc. . 





530. Sterno Roll Warmer is ideal for 
keeping rolls piping hot on buffets. 
Also used with carry strap for pass- 
ing rolls in dining room. 


Makers of STERNO CANNED 


“My! 
everything 
looks 
SO 

good!” 


...and it tastes so good, too, 
served from 





Sterno 


EQUIPMENT 





At buffet parties, cocktail perties, bars, banquets, 
dining table, guests are most pleased when 
they have a large choice of delicacies. When, in 
addition, hors d'oeuvres, vegetables, sauces, 
etc. are temptingly presented, piping hot, 
in attractive Sterno units, there will be no question 
of the success of your service. 


Complete catalog and price list 
upon request. 


Sterno, :.. 


9 East 37th Street 
New York 16,N.Y. 






693. Three compartment unit is 


ideal for variety of hot vegetables 
on buffets, or for cocktail parties 
...for fried shrimp, fish balls, 
Swedish meat balls, etc. 





694. This dome covered unit holds 
a massive 2 gallon food pan. Just 
the thing for big buffet parties. Big 
enough too for roast beef, baked 
ham, sliced meats and poultry. 





699. You can actually ‘‘bake’’ in 
this oven-proof crock. For pork and 
beans, chili, soups, ete. Available 
in 6 quart and 10 quarts. Ideal for 
**soup of the day'’ served right in 
the dining room. 


HEAT FUEL 


Let us show you how STERNO can improve and beautify your serving operations. 
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You can taste the difference 
when you cook with Heinz Ketchup 


When you invest good money in good ingredients-—why risk 
the results by skimping on the flavoring? When the recipe calls 
for tomato flavoring, use Heinz Ketchup. You know how good 
it is on food; it’s just as good cooked into food. You get more TOMATO 
flavor to the ounce with Heinz Ketchup—a fuller, richer flavor KETCHUP 
with seasoning and spices already blended. It makes a distinct im ee 

difference in the finished dish. Order Heinz Ketchup on your 
Heinz Man’s next call. 


HEINZ \5/ KETCHUP 


YOU KNOW IT’S GOOD BECAUSE IT’S HEINZ 
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This Month's Cover 


This beautiful float on this month’s 
cover was seen by 1,500,000 people at 
last year’s Tournament of Roses Pa- 
rade in Pasadena, California. It was 
sponsored by the Occidental Life In- 
surance Company of California, and 
won the grand prize in the parade. 
We are indebted to the Occidental 
Life for permission to use the illus- 
tration. 

The 1957 Roses Parade marked the 
second consecutive year that Occi- 
dental Life had walked off with the 
grand prize, particularly remarkable 
because 1956 was the first time the 
company had entered the parade. 

As this issue goes to press, finishing 
touches on the company’s 1958 float 
are being added. The float is titled “I 
Dreamed I Was a Rose Queen” and 
depicts a little girl’s daydream of 
reigning over the Tournament of 
Roses. The 1957 Rose Queen rides on 
the float; her throne is a rose, with 
another rose serving as a canopy. 


Coming Attractions 


Next month, the February issue will 
feature a group of articles devoted to 
solving swimming pool problems. This 
yearly feature has become increas- 
ingly popular with managers who are 
considering building new pools or 
boosting interest in existing ones. 

Also scheduled for the February is- 
sue is a special section on the Texas 
Lone Star Chapter, with articles on 
Texas and Texas clubs. Houston will 
be the site of the 1959 CMAA Confer- 
ence and the Texans have already be- 
gun their publicity. 

Speaking of conferences, the March 
issue of CLuB MANAGEMENT will be a 
special number devoted to the pro- 
ceedings of the 3lst Annual CMAA 
Conference in St. Louis, February 12- 
15. 


In This Issue 


Looking for a way to “advertise” 
your club’s dining facilities? Then 
read the article on page 15. 

On page 12 is a special article by 
Kenneth Meisnest, manager of Seat- 
tle’s Washington Athletic Club, on 
how his club serves the community. 
And on page 14 is another article from 
a short course, on labor costs and em- 
ploye relations. 





Remember CMAA 
Conference in St. Louis 
February 12-15 
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for ANY 
FOOD SERVICE OPERATION! 


For years Southern has consistently and success- 
fully created special food serving equipment to meet 
the most unusual performance demands. ‘“‘Custom- 
Bilt by Southern” equipment can be designed, engi- 
neered, fabricated, installed and expertly fitted to 
available space for any food service operation. Get 
expert help today—call your ‘‘Custom-Bilt by 
Southern” Dealer, or write to Southern Equipment 


Company, 4550 Gustine Ave., St. Louis 16, Mo. 
OUTHERN 


| \, EQUIPMENT COMPANY 


“CUSTOM-BILT BY SOUTHERN” DEALERS: ALABAMA, BIRMINGHAM—Vulcan Equip. & Supply Co.; MOBILE 
—Mobile Fixture Co. ARKANSAS, LITTLE ROCK—Krebs Bros. Supply Co. FLORIDA, DAYTONA BEACH— 
Ward Morgan Co.; JACKSONVILLE—W. H. Morgan Co.; MIAMI—J. Conkle, Inc.; ORLANDO—Turner-Haack Co.; 
ST. PETERSBURG—Staff Hotel Supply Co.; TAMPA—Food Service Equip. & Engr. Corp. GEORGIA, ATLANTA 
—Whitlock Dobbs, Inc. ILLINOIS, PEORIA—Hertzel’s Equip. Co. INDIANA, EVANSVILLE—Weber Equip. Co.; 
INDIANAPOLIS, MARION—National'China & Equip. Corp. 1OWA, DES MOINES—Bolton & Hay. KENTUCKY, 
LEXINGTON—Heilbron-Matthews Co. LOUISIANA, NEW ORLEANS—J. S. Waterman Co., Inc.; SHREVEPORT 
—Buckelew Hdwe. Co. MICHIGAN, BAY CITY—Kirchman Bros. Co.; DETROIT—A. J. Marshall Co. MINNESOTA, 
MINNEAPOLIS—Aslesen Co., Joesting & Schilling Co. MISSOURI, KANSAS CITY—Greenwood’s Inc.; ST. LOUIS 
—Southern Equipment Co. MONTANA, BILLINGS—Northwest Fixture Co. NEBRASKA, OMAHA—Buller 
Fixture Co. NEW YORK, ALBANY—Lewis Equip. Co. NORTH CAROLINA, ASHEVILLE—Asheville Showcase 
& Fixture Co.; CHARLOTTE—Hood-Gardner Hotel Supply Corp. NORTH DAKOTA, FARGO—Fargo Food & 
Equip. Co. OHIO, CINCINNATI—H. Lauber & Co.; GLEVELAND—S. S. Kemp Co.; COLUMBUS—General Hotel 
Supply ; TOLEDO—Rowland Equip. Co.; YOUNGSTOWN—wW. C. Zabel Co. OKLAHOMA, TULSA—Goodner Van Co. 
PENNSYLVANIA, ERIE—A. F. Schultz Co. SOUTH CAROLINA, GREENVILLE—Food Equipment Co. TEN- 
NESSEE, CHATTANOOGA—Mountain City Stove Co.; KNOXVILLE—Scruggs, Inc.; MEMPHIS—House-Bond Co.; 
NASHVILLE—McKay Cameron Co. TEXAS, CORPUS CHRISTI—Southwestern Hotel Supply, Inc.; SAN ANTONIO 





84 National Award Winning Installations 




































—Southwestern Hotel Supply, Inc. UTAH, SALT LAKE CiTY—Restaurant & Store Equip. Co. VIRGINIA, RICH- 
WAUKEE—S. J. Casper Co. CUBA, HAVANA—Equipos de Bar y Cafeteria, S. A. 


MOND—Ezekiel & Weilman Co. WEST VIRGINIA, CLARKSBURG—Parson-Souders Co. WISCONSIN, MIL- 
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Now available on a nation-wide ba- 
sis is a new party-planning and dec- 
orating service for managers who are 
looking for the unusual in party ideas. 

Easy-to-mount, colorful, hand-paint- 
ed mural backgrounds in a wide vari- 
ety of sizes and subjects, on heavy 
seamless paper, can be had at low cost 
and on short notice. Kentheon Arts 
of St. Louis has prepared a vast li- 
brary of such popular party themes as 
Paris in the Spring, A Night in Rio, 
Old Vienna, Gay New Orleans, South 
Pacific, Circus Time, Gay Nineties, 
Roaring Twenties and hundreds of 
others. 

The “packaged parties” also can be 
prepared to your specifications and 
are on a rental or outright sale basis. 
For more information write Kentheon 
Arts, Inc., 3110 N. 11th, St. Louis 7, 
Mo., or call GEneva 6-0212. 





The Walker China Co. has an- 
nounced its new Victoria pattern 
shown here. Available with either a 
maroon or aqua band, with gray flared 
rim, this pattern is enhanced by the 
Yukon shape with its gadroon edge. 
For more information write Dept. 
CM, Walker China Co., Bedford, O. 


The Ezy-Rug colored link entrance 
matting, fabricated from rubber for 25 
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5,000 Dole Flow Control Valves 


cs 





specified for completely balanced 
water distribution and luxury flow... 
regardless of tenant demand 


Nearing completion on Chicago’s fabulous “Gold Coast” is a multi- 
million dollar, 6-building apartment enterprise. Prefabricated skins 
of aluminum and crystal walls of gray-tinted, heat retarding plate 
glass add a clean, functional beauty to the skyline . . . and this beauty 
is more than skin deep. From top to bottom . . . inside and out, the 
28 and 29 story towers are designed with a simple elegance and com- 
plete utility necessary for graceful living. 


All 1238 apartments are equipped with Dole Flow Control Valves 
. . . 5,000 in all—specified by design engineers to eliminate problems 
of high and low water pressures experienced during periods of peak 
demand. Tenants are assured completely balanced water distribution 
and luxury flow. 


Dole Flow Control Valves are an inexpen- 
sive but carefully engineered answer to the 
problem of maintaining constant flow. Despite 
variations in line pressure, they maintain the 
specified gallons-per-minute at all outlets, 
preventing waste ... saving a tremendous 
volume of water and cost of heating water. 
Think of these savings in terms of your oper- 
ation . .. whether motel, hotel, apartment or 
club. See your local distributor today. 


THE DOLE VALVE COMPANY 


6201 OAKTON ST., MORTON GROVE, ILL.. 
(Chicago Suburb) 


equip glamorous apartment development 


Facing Chicago’s beautiful north shore- 
line, the luxury skyscraper apartments, 
900 ESPLANADE and COMMONWEALTH 
PROMENADE 


MIES VAN DER ROHE, 
architect 


FRIEDMAN, ALSCHULER & SINCERE, 
associated architects 


WILLIAM GOODMAN, 
mechanical engineer 


HERBERT S. GREENWALD, 
general contractor 


ECONOMY PLUMBING & HEATING CO., 
plumbing contractor 


AMSTAN SUPPLY DIVISION, AMERICAN 
RADIATOR & STANDARD SANITARY CORP., 
plumbing wholesaler 
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itha Cally werr-in 


four kitchen is your workshop—the place where your 
ake it efficiently up-to-date with a Bally all steel 
orward in improving kitchen operation. You can 
jes, larger varieties. You’ll have space to preserve and 
extra refrigerated space will permit you to bake and 
+ the work week. You get by with fewer employees. 


profits are really ea 
Walk-In. Take this’ 
buy and store bigger qt 
freeze costly leftovers. 
cook in advance, lev 


Bally has the exact size and shape Walk-In you need—available as a cooler—a 
freezer—or a combination of both. Made for speedy erection. Add to it as your 
business grows. Writ 


y for details about 1958’s most modern Walk-In. 


BALLY CASE & COOLER COMPANY « BALLY, PENNA. 


























years, is now being made also from 
longer-wearing vinyl plastic, accord- 
ing to an announcement by American 
Mat Corp. 

The plastic version of this matting 
is lighter in weight, presents a non- 
porous, easier to clean surface and is 
grease resistant. An improved cush- 
ioning effect makes for better clean- 
ing action and increased resistance to 
slipping, according to the manufac- 
turer. 

For further details write Dept. CM, 
American Mat Corp., 1733 Adams St., 
Toledo 2, O. 


A newly developed apron, created 
especially for the club, restaurant and 


hotel industries, 
has been an- 
nounced. 


The apron, man- 
ufactured from 
non-woven “Mar- 
can,” is said not to 
tear or crack and 
to be completely 
impervious” to 

' grease, dirt, blood 
we and water. It does 

not need launder- 
ing, can be wiped clean with a damp 
cloth. 

For more information write Dept. 
CM, Superior Mercantile & Mfg. Co., 
576 Broadway, New York 12. 











An item for consideration by both 
country clubs and city clubs is a new 
3-in-1 exerciser now on the market. 

The exerciser, which can be used 
at the club by diet-conscious mem- 
bers, is made of an aluminum alloy 
and is burnished to give a brilliant 
finish and smooth surface to protect 
the hands. 

For more information, write Dept. 
CM, J. B. Sebrell Corp., 300 S. Los 
Angeles St., Los Angeles 13, Calif. 
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- New alcoholic beverage service! - 


Dixie Cup has now perfected a different kind of paper cup, with a specially resistant coating 
to protect the flavors of all the drinks you serve. The new complete alcoholic beverage service 
by Dixie Cup is elegantly correct in this “champagne design.” Low in cost, quick to set up 
and clean up. Ask us for samples. 


DIXIE CUP COMPANY 
Easton, Pa, Chicago, Ill., Darlington, $.C., Ft. Smith, Ark., Anaheim, Calif., Brampton, Ont., Canada. 


**Dixie” is a registered trade mark of Dixie Cup Company, a division of A i Can C 
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In the Hotel Roosevelt’s Rib Room, “heartiness, r 

cordiality and hospitality” prevail. T 

t 

Ss s d 

In the Hotel Roosevelt's Rib Room i 

Cc 

© o * } 
Libbey provides complete glassware service 
C 

Cc 

a 

In THE HOTEL ROOSEVELT’S RIB ROOM, one of New York’s it 

most unique restaurants, the atmosphere is Early y 6a 

English ... modern-day comfort in Elizabethan dress. t 

To blend with the feature of Early English inns, the 1 

Rib Room chose a complete line of Libbey Safedge ic 

tumblers and stemware . . . highlighting cut stemware E 

in the “Repose” pattern for table service. : 

Libbey Fine Cut Glassware adds that extra touch of 7 4 

distinction to your service that seems to say “we serve h 


the finest.” A wide selection of patterns are available 
in stemware and tumblers in all sizes to complement 
interior décor and make the most attractive table 
settings. Every glass can be decorated with your 
distinctive and identifying crest. 


Libbey Safedge Glassware is economical, too... 
assured by the famous Libbey guarantee: “A new glass 
if the rim of a Libbey ‘Safedge’ glass ever chips.” 


Profit from the beauty, economy, and distinctive 
appeal of Libbey Safedge Glassware. See your Libbey 
Supply Dealer, or write to Libbey Glass, Division of , 
Owens-Illinois, Toledo 1, Ohio. 





LIBBEY SAFEDGE GLASSWARE Owens-ILLINOoIS 


AN (i) PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 
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1958 Conference Plans Completed 


By Wesley H. Clark, Managing Editor 


EADING club managers and ed- 
ucators will head a fine educa- 
tional program at the 31st Annual 
CMAA Conference, which will be 
held in St. Louis from February 12 
to 15 at the Sheraton-Jefferson Hotel. 
As announced previously, this year 
marks the first time the national as- 
sociation has assumed complete re- 
sponsibility for the success of the con- 
ference. The St. Louis host chapter in 
working with the CMAA officers is 
handling hotel reservations, and ar- 
ranging menus and party plans. Sec- 
retary-Treasurer Daniel M. Layman, 
Union League, Philadelphia, and na- 
tional conference chairman, is han- 
dling arrangements for sponsors, and 
has announced that financially the 
conference should be a success. Vice 
President Royce Chaney, Northwood 
Club, Dallas, as chairman of the 
Club Management Institute is in 
charge of the educational program 
and has selected outstanding leaders 
in the club field, and educators who 
appeared on the various short courses 
this past summer. 

General Conference Chairman 
Thomas C. McGuffey, Missouri Athlet- 
ic Club, reports that on Wednesday, 
February 12, as on all other confer- 
ence days, the registration desk will 
open at 8:30 a.m. Wednesday morning 
there will be a meeting of the CMAA 
board of directors, then a_ special 
luncheon for directors and their wives. 


A joint meeting for chapter pres- 
idents, regional directors and past 
presidents will be held in the after- 
noon. Delegates will have an opportu- 
nity to tour some St. Louis clubs, fol- 
lowing which there will be a get-to- 
gether, and cocktail party. The eve- 
ning will be open for dinner, the 
theater and visiting hospitality rooms. 

The conference will open officially 
on Thursday at 9:30 a.m. Women are 
invited to attend this first business 
session, before adjourning for their 
special program. Following luncheon 
managers will convene for the first of 
the educational sessions. 

Walter Slowinski, counsel for the 
CMAA, will speak on the “Legal As- 
pects of CMAA.” Charles E. Smith, 
manager of the Chevy Chase Club in 
Maryland, and one of the popular 
lecturers at the Cornell short course, 
will talk on “Automation.” Winding 
up the day’s schedule will be General 
Manager Harry J. Fawcett, Kansas 
City Club, long recognized as one of 
America’s leading food men, who will 
develop “The Banquet Menu.” 

Thursday evening the United States 
Brewers Foundation will sponsor an 
Old-Fashioned Beer Garden Party at 
the new, beautiful Khorassan Room 
of the Chase Hotel. One of the out- 
standing party rooms in St. Louis, the 
Khorassan Room will be especially 
decorated for this event, and the 
menu will feature an 11l-course Ger- 


Education and Conference Chairmen 





Royce Chaney 





Daniel Layman 
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man dinner which should provide 
some excellent and unusual menu 
ideas. 

On Friday a Valentine’s Day brunch 
will be preceded by a juice table. 
The luncheon will honor members of 
the CMAA Twenty-Five Year Club. 
Special recognition will be given club 
members, all of whom are urged to 
make a special effort to be in St. Lou- 
is for the meeting. 

Luncheon speakers will include 
Ervin A. Pickel, Jr., editor of the Mis- 
souri Athletic Club’s “Cherry Dia- 
mond,” who will talk about “Club 
Publicity.” Professor Robert E. Beck, 
of Cornell University, will tell how to 
“Select Proper Personnel and Handle 
Properly.” 

The afternoon session will be de- 
voted to round table discussions, with 
special sessions for city clubs, coun- 
try clubs and university clubs. Fol- 
lowing a reception, the evening will 
be open. 

Saturday has been designated as 
“Past President's Day.” A _ special 
luncheon has been arranged at which 
past presidents of the CMAA will be 
recognized. Father and sons will also 
be honored, after which a guest speak- 
er will be featured. 

Following lunch the concluding 
business session will be held, at which 
new officers and directors will be 
elected. The conference will be con- 
cluded with the annual formal dinner 
dance sponsored by the Distillers 
Hospitality Committee. 

The women will be treated to a 
special entertainment program that 
will make them long remember St. 
Louis. While the men are attending 
the business session Thursday, the 
women will enjoy a real old-time 
“mellerdramer” aboard the Golden- 
rod, the world’s last remaining show- 
boat. Those with acting ambitions will 
be encouraged to take part in the 
show. Other plans include a special 
fashion show, a tour of St. Louis, a 
luncheon at the swank Park Plaza 
Hotel, and, of course, plans have 
been coordinated to include regular 
conference entertainment with the 
men. 

Reservation Chairman Paul B. 
Lampe, Norwood Hills Country Club, 


(Continued on page 32) 
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OR more than a quarter of a cen- 

tury the Washington Athletic Club 
has endeavored to be a “family” club, 
a “community” club and a true “sec- 
ond home” for its members. While we 
are still far short of our goals, we 
are proud of the fact that more than 
90 per cent of our 4000 resident mem- 
bers actively participate in club pro- 
grams and activities. 

Our methods are simple, and ones 
any club can duplicate. Here are a 
few of the ways by which we try to 
make our club an enjoyable and gen- 
uine “home.” 

We feel it is not enough merely to 
have members. It is most important 
that our members actually use, and 
use frequently, as many as possible of 
the club’s facilities. But membership 
participation does not just happen; it 
must be planned and stimulated. This 
takes a lot of work on the part of the 
staff, but the effort pays rich rewards 
in happiness and a sense of achieve- 
ment. 

Good facilities, a “trim ship” and 
an efficient staff are of course vital to 
any club’s success, and we endeavor 
to meet high standards in these re- 
gards. These also take a lot of work 
and planning in order to keep moving 
forward toward our objectives. 

There is nothing new to club man- 
agers in either of the above truisms. 
All good clubs do these things, and 
many surpass our own modest achieve- 
ments. There is another thing we do, 
though, that may not be as widely rec- 
ognized. We try, as a club, to be an 
active citizen in our community. 

Our “community-conscious” activ- 
ities take many shapes and forms. For 
example, when the Pacific Fleet drops 
anchor each summer in the port of 
Seattle, the WAC opens wide its doors. 
With the Seattle Navy League as 
sponsor, the club provides space for 


12 


How to Make a Club a Home 


By Kenneth E. Meisnest 


Executive Vice President and Manager 


Washington Athletic Club 
Seattle 


the Fleet Officers’ Ball and actually 
puts on the entire party. 

In the realm of community-wide 
service, the club contributed $10,000 
to the foundation of the Seattle-King 
County Blood Bank. In another field, 
the Washington Athletic Club spon- 
sors five annual scholarships to prom- 
ising students of the University of 
Washington School of Drama. 

Another community service which 
has many facets is to provide rooms 
and facilities for many civic groups 
in order to give them a place to meet 
and carry on their projects. For ex- 
ample, the women’s committee to the 
Seattle Symphony holds its monthly 
luncheons at the WAC, and the 
Rhodes Scholarship Committee holds 
its annual interviews in a room fur- 
nished by the club. 

Each year the club offers a “Christ- 
mas Observance” program on three 
successive days directly before Christ- 
mas. These are noon-hour programs 
designed to interest the business men 
and women in the area, and both non- 
members and ‘club members are in- 
vited to attend. The services are non- 
denominational, and each one is con- 
ducted by the representative of a dif- 
ferent faith. Incidentally, our audi- 
torium is almost always packed for 
these inspirational programs, and usu- 
ally many are turned away for lack 
of even standing room. 

Athletics have always played an im- 
portant part in WAC programming, 
and our civic activities are no excep- 
tion. Crew fans will recall that the 
1946 and 1947 National Invitational 
Regattas were held in Seattle under 
the auspices of the Washington Ath- 
letic Club, and that the WAC four- 
man rowing crew won three national 
championships this past year in Phila- 
delphia. 

The “101” Club,” a group limited to 
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101 WAC members, was formed origi- 
nally to stimulate amateur athletics. 
Each year the 101 Club and the WAC 
together sponsor a High School Foot- 
ball Inspirational Awards Banquet 
with more than 400 guests. These in- 
clude the principals, vice-principals, 
coaches and players of the eight par- 
ticipating Seattle high schools, and 
many of the city’s leaders responsible 
for developing high school sports at- 
tivities. Similarly, a basketball dinner 
and a spring sports banquet are spon- 
sored each year. 

WAC-sponsored athletic teams have 
for many years achieved national and 
international reputations in such di- 
verse sports as swimming, rowing, 
boxing and many others. Currently, 
the WAC has on its roster a coming 
international swimming champion in 
young Nancy Ramey, and Nancy’s 
own father is no more proud of her 
achievements than is every member 
of the Washington Athletic Club. 

WAC swimming coach Ray Daugh- 
ters, incidentally, recently was elected 
chairman of the U. S. Men’s Olympic 
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Games Swimming Committee, and re- 
elected head of the National AAU 
Men’s swimming organization. In these 
offices he will have the responsibility 
for all preparations for the U. S. 
swimming entries in the 1960 Olym- 
pics in Rome. 

The above are only some repre- 
sentative examples of what we mean 
by trying to be an active good citizen 
in our community. Through them we 
try and we do contribute a little to 
the betterment of our region. But 
even more important, in working on 
and sharing in these projects, our 
members help bring about accom- 
plishments much greater than what 
any of us could do alone. This helps 
knit us together as a family, and re- 
sults in a club strength and unity that 
reflects in all our other activities. 

Of course one of the best assets a 
club can have is an efficient staff, and 
the WAC is blessed with a team that 
would make any manager proud. We 
have nearly 325 people on our staff, 
and all of these are dedicated to the 
goal of making the club truly the 
members’ home. It is through the ef- 
forts of people like J. P. McCarthy, 
executive assistant manager and audi- 
tor; Edward B. Waite, assistant man- 
ager and secretary; L. Russell Noble, 
assistant manager; Mrs. Margery B. 
Leonard, women’s secretary; and lit- 
erally scores of others that we owe 
the fine team spirit that we enjoy. 

The Washington Athletic Club is 
member-owned and member-run. The 
officers and board of governors are 
elected by the membership. Finan- 
cial and administrative decisions are 
made by them at regular monthly and 
frequent special meetings. The suc- 
cess of our club is due in great meas- 
ure to the unselfish effort expended 
by these members who pay close at- 
tention not only to program and com- 
munity relations activities, but also to 
the club’s over-all operations. 

For example, President George Van 
Waters and his 1957 Board of Gover- 
nors designed and put into effect the 
new WAC employe’s pension plan. 
They authorized the complete mod- 
ernization of the club’s beauty salon, 
and they evolved our new series of 
Saturday afternoon movies for chil- 
dren under 12. These are merely three 
examples illustrating the time and 
thought the club’s officers devote to 
the progress and improvement of our 
organization. 

Through these efforts our club has 
continued to grow until now we have 
a closed membership, with 4000 active 
members and about 1000 more associ- 
ate members. ; 

We know, of course, that if we wish 
our members to accept the club as 


their own home, we must provide a 
grade of service as close as humanly 
possible to absolute perfection. Per- 
haps “service,” in all its aspects, is 
the biggest single key to whatever 
success we have enjoyed. On the staff 
side, we try to reflect “service” with 
clean linens, spotless powder rooms, 
charming hostesses, effortless dining, 
and a smooth operation of all our lit- 
erally hundreds of functions, facilities 
and activities. 

In order to maintain our fine “team 
spirit” and service, we try to be a 
place where people like to work. We 
pay a wage scale that is considered 
high but not extravagant. We have 
developed what we believe to be a 
fine pension plan. The entire cost of 
this retirement program is paid for 
by the club. Retirement normally be- 
gins at age 65, although provisions 
are made for “deferred retirements” 
if desired. 

Pension benefits accrue at the rate 
of one per cent of 1956 earnings mul- 
tiplied by the number of prior years 
of service, plus an annual rate of one 
per cent of all future earnings. The 
plan is designed to supplement but 
not supplant social security benefits, 
and is flexible enough to permit 
changes if the need should arise. Only 
staff members who have been with 
the organization for five years are 
eligible for the plan. 

We also try to help our employes to 
help themselves. For example, one of 
our office boys, newly married, goes to 
the University of Washington; and 
one of the girls in the Women’s secre- 
tary’s office is an art major at the 
“U.” Not long ago a former bus boy 
at the club was hired as an engineer 
by Douglas Aircraft. We are of course 
sorry whenever we lose good people, 
but we still think it a worthwhile pol- 
icy to help our staff to advance. And 
we believe this pays practical benefits 
in the type of service these folks pro- 
vide for our members. 

Still, probably the most important 
factor in “making a club a home” is 


Pte sess sess ss eee eee See 
1 @ Usage of the Washington Ath-1 
' letic Club is indicated in a few sta-t 
' tistics for a typical month's opera- § 
« tions. Such a period would see 4,499 | 
breakfasts served, 23,613 lunches, ! 
and 13,023 dinners. In a typical ! 
month 6,093 use the gym, handball # 
and squash courts, etc., 4,616 uses 
the swimming pool, and 2,018 thes 
' bowling alleys. Even though many of 5 
1 these would be the same people us- } 
1 ing facilities several times, the totals ! 
i are impressive. 
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providing facilities and activities which 
the members really enjoy using. 
These, particularly the activities, do 
not just “happen.” They have to be 
planned, organized and promoted. 

Part of the secret is to get a mem- 
ber to start using the club as soon 
as possible after he joins. We provide 
each newcomer with a “new mem- 
ber’s book” containing coupons for 
free services in the various club fa- 
cilities. Then we also have a new 
members’ committee, composed of 
members and wives, who help the 
new arrivals become acquainted and 
feel at home, and our staff secretaries 
see to it that new members get off 
to a good start. While our member- 
ship is large, it is still very selective, 
and we find that most members soon 
fit easily into the club. 

Another key is to have activities 
for as many age groups and as many 
interests as possible. We begin with 
swimming classes, baton-twirling and 
other programs for tots as young as 
four. We have special groups of ac- 
tivities for pre-teens, teen-agers and 
our “senior teens” in the age group 
from 20 to 30. Then of course we con- 
tinue with a wide and varied program 
for our regular members. 

We have found it a popular device 
to build around major entertainment 
features coming to the city, such as 
touring plays, musical attractions, 
sports events, etc. We reserve blocks 
of tickets, and our members have din- 
ner and go to the show as a group, 
making a gala event out of what 
might have been an ordinary evening. 

Then we bring a variety of special 
events to the club, also. For example, 
Seattle is one of the nation’s leaders 


(Continued on page 41) 
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Labor Costs and Employe Relations 


How to Train the Farst Line Si upervisor 





@ Assistant Professor Robert A. 
Beck is a specialist in labor manage- 
ment relations at the school of hotel 
administration, Cornell University, 
Ithaca, New York. He has spoken 
to many groups on employe rela- 
tions and has acted as consultant to 
clubs and hotels in employe train- 
ing. This article is taken from a 
seminar for club officers and direc- 
tors held at the Houston Club this 
past summer. 











OR the first time, or fairly re- 
Tay. anyway, labor cost is be- 
ginning to surpass food costs in some 
institutions. Apparently this isn’t so 
unless you can always find an unusual 
instance, I imagine, but labor costs 
are going up and up, and I imagine 
there will be a limit to food costs un- 
less you can get it down to zero some- 
day. That I would like to see! There 
are ways now that we have to control 
or try to control labor or payroll 
costs. 

In the hotel industry there is more 
and more talk of automation. For ex- 
ample one man has presented this 
idea: We walk into the hotel; we are 
registered automatically, we go into 
automatic elevators that say “Good 
morning,” and they let us out on the 
floor while they play music and prob- 
ably put in a few commercials for the 
hotel dining room. Everything is com- 
pletely automatic. No human being is 
around at all. 

These are the questions, of course, 
of automation, whereby we hope to 
decrease the labor force. There are 
other certain principles of personnel 
administration as far as work simplifi- 
cation goes, as far as job descriptions 
go. These are in the field of what we 
might call scientific management. 

I think most forward-looking clubs 
today have some type of a job eval- 
uation: Looking at the job, describ- 
ing the various things right down to 
the most minute details of what a 
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By Robert A. Beck 


Assistant Professor 
Cornell University 


cook does, what a waiter does, and 
so forth, and evaluating that job in 
terms of, are we paying too little, 
too much, and so forth? There are 
these things, maybe, to control labor 
costs. 

There is another important element 
—your first-level supervisor, the sec- 
ond lieutenant of your outfit. He is 
the one that has to command the 
troops, the rank and file employes of 
your club. 

How can we make him a better 
person, to make the working force of 
the club more efficient? I have been 
doing quite a bit in training of super- 
visors of this level, to try to explain 
a few things about why people do 
what they do. 

I have been trying to talk in train- 
ing sessions to these supervisors who, 
in turn, will train or teach their em- 
ployes some of these basic ideas of 
human behaviour, individually and 
groupwise. 

What does the supervisor expect of 
management? 

There have been a good many stud- 
ies in this field and we begin to see 
more and more coming out of this 
general type of thing. The supervisor 
wants management, or expects from 
management, cooperation, help, in- 
formation. If there is anything that 
a person does not like it is not be- 
ing told about something. People re- 
sist change. No matter what you do, 
people get involved in a little pattern 
of life. We work side by side, the 
waiters in a particular dining room, 
the cooks in a particular kitchen 
area, Then, something is changed. If 
we are going from tips to service 
charge, let’s get the word on down, 
because no matter whether it is good 
or bad, as far as the employe is con- 
cerned, he looks at it as affecting his 
job. We are all selfish to a degree. We 
have to be, and the employe is wor- 
ried about his little lone life and what 
this change is going to mean for him. 

So the supervisor wants information 
from management. I presume, too, 
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that management would ask the same 
thing of the board of directors of his 
club. Likewise, the worker wants to 
be informed. He wants to be treated 
fairly. He wants it to be realized that 
he is part of the club. The supervisor 
likes to have it realized that he is 
part of management. And this whole 
idea of basic needs of human beings 
to be recognized, to have status, is 
more and more coming into effect, 
perhaps not only because of the ris- 
ing cost of labor, but because, it 
seems to me, the club manager seems 
to be a kind of human relations ex- 
pert. 

Which is better? To know the job or 
to be able to handle people? The tend- 
ency is to be able to handle people. 
Supervisors and managers all get ef- 
fect through people. That is the an- 
swer to your success. As a supervisor, 
you deal with people and you get 
your results through people. Not that 
you shouldn’t necessarily know the 
job because I think it almost goes 
hand in hand, and it is nice if you 
can get a combination of both. If we 
could graduate people that knew all 
about food costs, beverages, how to 
handle people and how to fix the sand 
trap on the 18th hole, we’d have, in- 
deed, a valuable person. 

So the supervisor expects certain 
things of management. The worker 
expects certain things of the super- 
visor. And the club expects things of 
everybody. I presume that the goal 
of any club is to provide hospitality, 
food, drinks, relaxation of some kind 
whether it be swimming or golf, what- 
ever it may be. That is the goal or the 
aim of the club. Now, is that the same 
goal or aim as the individual employe 
or the manager or the supervisor? 
We hope so. But, unfortunately, many 
times it is not. One of the things dis- 
covered sometime ago was the evolve- 
ment of little groups in a club, or in 
any work situation—informal groups 
that don’t show on any chart of or- 
ganization. Whenever people get to- 

(Continued on page 38) 
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Here is one way a club 
can advertise 


Use Paper Place Mats 
To Sell Dining Facilities 


By Mackarness H. Goode 


LUB executives and dining room 

managers have very few oppor- 
tunities to advertise their dining fa- 
cilities or any other club services. 
Unlike the operators of public places, 
they cannot put on dynamic cam- 
paigns to attract attention to them- 
selves or their offerings. 

Under these conditions club man- 
agers across the United States are 
turning to the use of printed paper 
place mats as a means of promoting 
the use of their clubs and services, a 
survey of 350 eating establishments in- 
dicates. The mats have long been used 
as a means of dressing up individual 
place settings and of assuring abso- 
lute sanitation wherever flat silver is 
placed on tables. But managers are 
now coming to use the space on the 
mat (half the size of a large newspa- 
per page) for restrained but effective 
advertising. 

The club manager has two possible 
methods of advertising through his 
place mats. The survey shows that 
managers are taking increasing ad- 
vantage of a psychological situation 
that especially favors the club dining 
room, At the same time the study sug- 
gests that club managers may be able 
to use to a greater extent the adver- 
tising techniques being developed by 
commercial eating establishments. 

There is a special psychological fac- 
tor in food service recognized by 
many top restaurant operators. That 
is, that patrons want something more 
from good restaurants than the food 
itself. Generally, in eating away from 


home, customers like to eat in places 
that do them some credit, either in 
the tastefulness of the atmosphere, or 
in the special quality of the cooking, 
or in the fact that the restaurant 
makes the diner feel that he is part 
of a worth-while group. 

Clubs and their dining rooms have 
a particularly strong appeal in this 
last respect. A club always has a sug- 
gestion of exclusiveness, the members 
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have a group feeling, and the facilities 
are usually better than those easily 
available to the general public. 

Many club dining rooms are ad- 
vertising themselves by appealing to 
the members’ pride with paper place 
mats that emphasize the club’s special 
characteristics. Here are four ways 
that club dining rooms are appealing 
to club spirit: 

1. Golf clubs often show diagrams 
of their course layouts. The Monterey 
Peninsula Country Club in Pebble 
Beach, California, for instance, shows 
a pleasant drawing of the club house, 
a flag-decked golf plan and a sugges- 
tion of sand dunes and a peninsula 
stretching into the sea. Other clubs 
include reproductions of their score 
cards, sketches of proposed additions 
to facilities, and announcements of 
future tournaments. 

2. Clubs without golf courses find 
many other ways to emphasize their 
functions. A yacht club may show 
the silhouettes of boats; the Califor- 
nia Racquet Club in Los Angeles uses 
a colorful design of tennis rackets, net 
and balls. The La Grange (Illinois) 
Country Club shows a sketch of a 
golfer but puts main emphasis on 
pictures of two of its lounges. 

3. Fraternal groups such as the 
Elks often present impressive pictures 
of their emblems and insignia. The 
Pendleton (Oregon) Elks Lodge uses 
a mat with an imposing black elk’s 
head, the lodge name and the words 


(Continued on page 40) 
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Quality and Service Are Keynotes 
Of Club With Select Membership 


By Thomas B. Burness, Manager 
California Club 
Los Angeles 


ODAY, in this fast moving and 

highly commercialized age, there 
are far too few establishments where 
service and quality take precedence 
over “a glamorous front.” In every 
large city there is a place for the club 
which maintains all of the tradition 
of elubdom, clubs which refuse to 
yield to commercialism. 

The California Club has never had 
a large membership. Quality has 
made the club outstanding. Rigid re- 
quirements on the part of the ad- 
missions committee are adhered to 
at all times. There is no letting down 
on quality of membership. This was 
one of the first problems to be solved, 
and the board of directors knew that 
over the long pull this decision would 
prove to be correct. Today the wis- 
dom of their decision is evident; there 
has been no lessening of membership 
requirements. Operating problems of 
the California Club have not been 
solved by building up the member- 
ship, nor is it quite likely that they 
ever will be solved that way. 

At the present time the club at- 
tempts to operate on membership dues 
and the revenue from the various 
service departments. Therefore, it is 
important that present members be 
retained and a waiting list established. 
Members must be sold on their club. 
Here is perhaps the most interesting 
phase of the club. No high pressure 
methods are ever permitted. No bally- 
hoo, no drives or campaigns for mem- 
bership. The physical equipment in 
the club is kept in top shape, and 
service is maintained as efficiently as 
is possible. An atmosphere is estab- 
lished which is so inviting that mem- 
bers come to prize their membership 
and in turn to use the club as a club 
was intended to be used, as the mem- 
bers’ “other home.” 

Management knows that because of 
a club’s reputation many members 
retain their membership even though 
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they seldom take advantage of its 
facilities. 

Providing that extra measure of 
service is probably the keynote of 
the California Club’s success. Founda- 
tion of this service is the personnel 
of the club. With more than 200 em- 
ployes, the club boasts of more than 
20 with over 25 years of service; four 
employes with over 40 years; and one 
with 51 years of loyal and devoted 
service. No club is any better than 
the employes who serve it, and the 
California Club is indeed proud of 
this record and fortunate in the devo- 
tion and steadfastness of its staff. 

The exterior architectural treat- 
ment of the building suggests the 
Mediterranean and French Renais- 
sance, with certain modification in 
keeping with a Southern California 
setting. Of brick and stone construc- 
tion and tile roof, the club’s home 
gives the impression of quiet elegance 
and solidity. A graceful brick wall 
surrounds the site and adds a note of 
isolation as well as magnificence to 
the structure. 





More impressive even, than the ex- 
terior of the building, is the interior. 
The main entrance is reached from 
broad, terraced, marbled steps that 
lead to the grand hall which bisects 
the ground floor of the building, a 
full block. Mirrors of 18th Century 
design, brought over from Italy and 
Spain, and tables and chairs of the 
Renaissance period give the foyer an 
atmosphere of elegance that is sup- 
plemented by the 18th Century paint- 
ings of an Italian master. On the 
ground floor is the big living room 
whose paneled woodwork, in English 
oak, huge lounges and comfortable 
leather chairs, and carved tables from 
an Italian palace, set off by two great 
fireplaces and a beautifully carved 
ceiling, convey the atmosphere of 
splendor which permeates the entire 
building. 

The main dining room, seating more 
than 350 persons in comfortable sad- 
dle-type leather chairs, is also on the 
first floor. Paneled woodwork in Eng- 
lish oak and massive chandeliers of 


(Continued on page 24) 


Quiet elegance is feature of exclusive California Club. 
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“Wound up 1957 Colorado Beef Week 


serving 559 meals on Sunday,” 














says J. Frank Birdsall, Jr., Manager 
Treadway Inn 
Rochester, New York 


“...in addition to your splendid assistance and cooperation, 
the two other outstanding parts of the promotion were 

that we received the very finest prime meat I have ever seen 
and wound up Colorado Beef Week serving 559 meals on 
Sunday, February 10th, the largest Sunday at Treadway since 
Mother’s Day in 1956—one of the big holidays of the year.” 


Rochester’s Treadway Inn, the first motor court inn built in the heart of a city, is one of 17 Treadway Inns located throughout the East and South. 


Last year hundreds of clubs, hotels lishment with this “special week”. Included are spe- 


and restaurants, like the famous cial recipes, ideas for party decorations, mailing pieces, 
Treadway Inn, made money by tying radio copy, steak sticks and much, much more. Plan 
in with this promotion. Our second now to tie in and cash in. Send for your 1958 Na- 


annual National Colorado Beef Week, tional Colorado Beef Week Kit, which illustrates this 
set for February 1 to 9, 1958, again FREE material. There’s_no cost — no obligation. So, 
offers a wonderful profit opportunity mail the coupon today! 

for you. Millions of Americans (many 
of your own patrons) will be sold on 
dining out during this special week 
through national advertising and pub- 
licity on Prime and Choice Colorado 
Beef in New Yorker, Gourmet, news- 
papers and on radio and television. 


Harold Haney 

Products Division, Room 453 

Colorado State Advertising & Publicity Committee 
State Capitol, Denver 2, Colorado 


Please send me your free promotion kit on 1958 National 
Colorado Beef Week. 


leat | am now serving Prime and Choice Colorado Beef 
PS a ne ee Set AL ENE ee Tae 


To help you get your share, we’ve 
designed a host of promotion material 
you can use to associate your estab- 


calseues | am interested in Prime and Choice Colorado Beef. 
Please send names of suppliers in this area. 
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Gene Gilmartin 


Gene Gilmartin, who is manager of 
the Rotunda Club, Richmond, Va., has 
announced his resignation to accept 
the position of manager of the Cleve- 
land Yachting Club. Mr. Gilmartin is 
active in both the Virginia Chapter 
and CMAA, and is serving currently 
on the CMAA Editorial Advisory 
Committee. 





Shown in the CMAA offices in Washington, 
D. C., are Roy J. Shields, Annapolis Country 
Club and president of the National Capital 
Chapter which presented a desk and chair 
to the national headquarters; Edward Lyon, 
executive secretary; and Mendell F. Rice, Uni- 
versity Club, Washington, D. C. On the front 
center of the desk is a brass plaque reading: 
"Presented to the Club Managers Association 
of America by National Capital Club Man- 
agers Association, May, 1957." The desk pen 
shown was given Mr. Lyon by the Penn-York 
Chapter upon his departure for Washington. 
Not in the picture but enjoying a prominent 
spot on another wall is a color print of In- 
dependence Hall, Philadelphia, a gift from the 
Philadelphia Chapter. 
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The Twenty-Five Year Club of the 
CMAA is planning a meeting at the 
CMAA Conference in St. Louis in 
February, according to a note re- 
ceived from Ferd L. Clemen, sec- 
retary. 

The club is open for applications 
from managers who have been man- 
ager of the same bona fide club for 25 
consecutive years. The group is look- 
ing forward to a large attendance at 
the Conference meeting. 


e+ & te 


John Schwend, who has been at the 
Wichita Falls (Tex.) Country Club 
for nine and a half years, was ap- 
pointed manager of the Dayton (O.) 
Country Club effective January 1. His 
wife, Margaret, will be assistant man- 
ager at the club. 


me & th 


Donald S. Potter reports that things 
are going smoothly at the Hamilton 
Golf & Country Club, Ancaster, Can- 
ada, where he has been since last 
spring as general manager. He for- 
merly was at the Marlborough Golf & 
Country Club, Montreal for four 
years. 





Clyde Roberts 


Clyde Roberts, formerly manager of 
Westwood Country Club, Rocky River, 
O., reports that he is now general 
manager of the Willow Oaks Country 
Club, Richmond, Va. 

The club is just getting started. It 
has 175 acres of land, five miles from 
downtown Richmond and has an 
eight-room mansion on the property 
which is being used as a temporary 
clubhouse until a permanent one is 
built. A championship 18-hole golf 
course is being built and a contract 
has been let for an L-shaped swim- 
ming pool. The clubhouse is expected 
to be completed next September. 

Prior to his connection with West- 
wood, Mr. Roberts was associated 
with the Norfolk (Va.) Yacht and 
Country Club, and the Greenville 
(S. C.) Country Club. 





CMAA Conference 
St. Louis 
February 12-15 





President Robert C. Mare of St. Louis' Missouri Athletic Club prepares to cut the ribbon 
signaling the opening of the club's new Aloha Room. The new room, on the IIth floor, was 
opened on November 26 and will be an addition to the club's facilities. It boasts three shuf- 
fleboard courts and a bar. Manager of the club is Thomas C. McGuffey. 





CLUB MANAGEMENT: JANUARY, 1958 








t- 


on 
as 

















ACTUAL SIZE 


FOIL TEA TAGS 


Match book size 


An unusual and effective new form of 
advertising for your establishment . . . Sexton 
Personalized Foil Tea Tags! 

These new foil tea tags are now available in 
small enough quantities for use in individual 
hotels, restaurants and clubs as well as chain 
organizations. 

Our new match book size foil tea tags provide 
as much advertising space as match book covers. 
This gives you twice as much space for your 
message as an ordinary tea tag. 

The services of our Art Department are avail- 


Write advertisers you saw it in CLUB MANAGEMENT: JANUARY, 1958 


able to you to provide your message and design 
in the colors of your choice. The distinctive 
colored foil backgrounds make your person- 
alized tag more effective than ever before. 

Our superb flowery Darjeeling blend tea sur- 
passes ordinary commercial teas in flavor and 
will bring you repeat business and compliments. 
It is a tea with which you can be proud to 
associate your name. 

See your Sexton representative for complete 
information or write: 

John Sexton & Co., P.O. Box JS, Chicago 90, Ill. 


Sexton 2%, suse 
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Samsonite 
Exclusive! 





brings the upholstered 
look to the world’s 
strongest steel chair 





Your clubroom instantly 
takes on new elegance with 
Samsonite PlastiShield 
folding chairs! 





Samsonite has discovered that vinyl 
sealed to steel actually resists damage 
better—is more durable. What’s more, 
PlastiShield, guaranteed by GOOD 
HOUSEKEEPING, has the look and feel 
of fabric to go along with its colossal 
strength. In washable tan or grey monk’s 
cloth pattern. 


Samsonite is slash- 
proof! Knife blades are 
ineffectual against 
PlastiShield’s surface. 
Won’t nick, cut or tear. 


Samsonite is burn- 
proof! Let cigarettes 
burn right down to the 
tip—not a sear or singe 
on PlastiShield’s sur- 
face. 


Samsonite is stain- 
proof! PlastiShield’s 
protective surface 
sponges clean. Even nail 
polish or polish remover 
rubs right off. 


FOR FREE BOOKLET write today tn’ Shwayder Bros., 
Inc., Institutional Seating, Dept.CL!, Detroit 29, Mich. 











Martin E. Barry has been appointed 
general manager of the Westchester 
Country Club, Rye, N. Y., it has been 
announced by Paul Joseph White, 
club president. 

Mr. Barry, who succeeds the late 
David J. Martin, spent his career in 
the hotel field, until he became resi- 
dent manager of Westchester in June, 
1955. He has served with such hotels 
as the Barclay, Lincoln, St. Regis and 
Biltmore in New York City. 


me & 


Charles “Jack” Hall writes he is en- 
joying his job as manager of Crest- 
view Country Club, Wichita, Kan., 
where he has been since June. Mr. 
Hall went to the club from the Wich- 
ita Elks Club where he was manager 
for four years. 





Arch Dillman 


Arch Dillman has been named to 
manage the University Club, Denver, 
succeeding John Devers, who re- 
signed, Mr. Dillman’s club experience 
has included the Denver Club, Nor- 
wood Hills Country Club, St. Louis, 
Shrine Country Club, Lincoln, Neb., 
and the Petroleum Club, Denver. 





Howard Mehlman, manager of the Denver 
Country Club, and James L. Haines, superin- 
tendent of grounds, inspect one of several 
new greens now under construction at the 
club. The golf course is being redesigned and 
new holes added; the city bought land from 
the club for a widened avenue which neces- 
sitated relocation of some of the course and 
additional land was purchased by the club. 


& & 


Joseph A. Forte has been appointed 
manager of the Philadelphia Art Al- 
liance. For ten years, Mr. Forte was 
chef-steward at the Manufacturer’s 
Country Club, and for the past two 
years was manager of the food de- 
partment of the Johnsville (Pa.) U. S. 
Naval Air Station. He recently was 
named chairman of the Culinary Ben- 
eficial Association of Philadelphia. 


me & th 


Frank B. O’Connell, manager of the 
Athens Athletic Club, Oakland, Calif., 
reports that he was hospitalized or 
ten days during November, but is now 
back at the club on a full-time basis 
and recovering rapidly. 

Mr. O’Connell recently was host to 
a luncheon of East Bay area managers 
honoring CMAA President Richard E. 
Daley. Serving at the party was the 
club’s new maitre d’, Amos Boyd, 
who after 12 years service with the 
club, replaced the former maitre d’, 
Jay Hicks, who died unexpectedly. 


At a party at the Athens Athletic Club for CMAA President Richard E. Daley, from the 
left: David S$. Kennelly, William H. Davis, Cannon Lorimer, Mr. Daley, Amos Boyd, Frank 
B. O'Connell, Richard E. Felker, Joseph P. McConahy and Frank W. Curcio. 
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What is JACK DANIEL'S 
doing in NEWSWEEK? 


And in TIME, TRUE and HOLIDAY? 
If you have trouble keeping enough Jack 
Daniel’s in stock, you may wonder why 
we keep promoting it. It’s because we 
want to help you hold onto your Jack 
Daniel’s customers for the day when 
there will be more of our product to go 
around. By reminding our Jack Daniel’s 
friends of the rare, old-time taste and 
smoothness of our sippin’ whiskey, we 
give them good reason to keep trying to 
get it—and coming back again and again. 


A SMOKY HAZE LIFTS over our Tennessee “Hollow” 
and, if you were standing in the square of near-by 
Lynchburg (Pop. 399), you'd say, “The folks over at 

Jack Daniel’s are making charcoal.” And you’d be right. 
Hard maple charcoal burned in the open air for the 


ee 


very special job of “Charcoal Mellowing” our whiskey. Ayan Dang 


You may wonder why we “Charcoal Mellow” before aging 
when other distilleries don’t. We're simply convinced it 
makes Jack Daniel’s the smoothest whiskey you can buy. 
We think you'll think so, too. Should you have trouble 


Us Olas 
Bi Nox + 


“CHARCOAL 
MELLOWED” 


DROP 


0 


BY DROP 


0 


BEFORE 
AGING 


; eal at 90 PROOF BY CHOICE » TENNESSEE WHISKEY 
finding Jack Daniel’s, it’s because the number of our Distilled and bottled by JACK DANIEL DISTILLERY 


friends keeps growing. We hope you'll try again. 
Write advertisers you saw it in CLUB MANAGEMENT: JANUARY, 1958 


LYNCHBURG (Pop. 399), TENN. 
© 1957, Jack Daniel Distillery, Lem Motlow, Prop., Inc. ’ 
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tis 
Lamplighter 
Time... 


“as dry as you can buy”’ 


DISTILLED LONDON DRY 


. GIN 


SISTHAED FROM GRAIN 

% SND ROTRED OF S 
<5, ) 
Say Ry 


* co. LID. * 


MPORTED FROM ENGLAND, 


i 
AS ORY 4s you CAN BU 


LONDON DRY GIN DISTILLED FROM GRAIN, 94 PROOF, 
IMPORTED BY McKESSON & ROBBINS, INC. N.Y., N.Y 


Mrs. Margaret Beeman has resigned 
as manager of the Shuttle Meadow 
Country Club, New Britain, Conn., 
according to a newspaper report sent 
to us by Joe Tonetti. Poor health was 
the reason given for her resignation. 
Mrs. Beeman is said to be Connecti- 
cut’s only woman country club man- 
ager and one of the few women in 
the country to hold that title. She had 
been at Shuttle Meadow for more 
than 23 years. She was a director of 
the Connecticut Club Managers As- 
sociation. 





Meadowbrook Country Club in sub- 
urban St. Louis was completely de- 
stroyed by fire December 12. Firemen 
fought the spectacular blaze for more 
than 12 hours in bitterly cold weather 
which turned the nearby grounds into 
a sea of ice from the water from the 
hoses. 

Loss was set at over $1 million. Cause 
of the fire, which apparently started 
in a wing which housed the locker 
rooms, was undetermined. The club 
had only recently put in new kitchen 
equipment and new furniture. Steffen 
Diamant is the manager of the club. 








Charles Rankin, manager of Green Gables 
Country Club, Denver, is shown in front of 
the dining porch which overlooks the club's 
swimming pool and a lake which is used for 
both swimming and boating. The club is plan- 
ning extensive improvements during the win- 
ter and spring. 


me & & 


Arthur Karr is now at Le Cordon 
Bleu, Dania, Fla., where he is serving 
his tenth season. In conjunction with 
Le Cordon Bleu, during the summer 
season he has managed Cliff Country 
Club, Ogunquit, Me., Essex Country 
Club, Manchester, Mass., and Mount 
Pleasant Country Club, Worcester, 
Mass. 


me b&b th 


Edwin L. Nelson has been appointed 
manager of the American Turners, 
Detroit. His experience includes af- 
filiations with Glen Oaks Country 
Club, Lee Plaza and Detroit Elks 
Clubs, manager of a restaurant and 
assistant at Lakepointe Country Club. 


Captain Audis L. Croom, secretary of the Officers' Mess at Chanute Air Force Base, Ill., 
sent this picture of a buffet produced at the club. Behind the table is the club's new chef, Jack 
Tutt (left) and his assistant, A/Ic Bill E'ler. Chef Tutt has served as chef in such clubs as the 


Springfield (Ill.) Country Club and the Sullivan (Ill.) Country Club. 
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HILLYARD FLOOR CARE 
saves half the 


Labor! 





flyeid SUPER SHINE-ALL 


LOOSENS THE DIRT FOR QUICK REMOVAL 


This easy-working cleaner actually surrounds the 
soil, pries it loose from the floor, breaks it into 
small particles that float suspended in the solu- 
tion. The hardest and most time-consuming part 
of the job becomes the easiest. 


Because the dirt is removed so completely when 
you pick up the cleaning water—and because 
Super Shine-All deposits no soap scum—rinsing 
is not necessary—saving half the labor. 


In normal cleaning, the entire rinse operation can 
be omitted! 


The Hillyard “Maintaineer ®” shows you how to take advantage 

of modern labor-saving treatment techniques and short 

cuts. He’s your own trained floor care specialist, 
“On Your Staff, 

Not Your Payroll’. 






ST. JOSEPH, MO. 


Passaic, N. J. 
San Jose, Calif. 


Zt Branches and Warehouse Stocks in Principal Cities 


The big opportunity to save money in floor care 
is NOT in the pennies spent for materials. Rather, 
it’s in the dollars that go for labor. Super Shine- 
All can help you save real money, by cutting clean- 
ing time as much as half. Here is another proof 
of the axiom, Economy in floor maintenance never 
comes from cheap materials. 


NOTE: Use Super Shine-All effectively and safely on ALL 
floors, including resilient, terrazzo, etc. It’s CHEMICALLY 
NEUTRAL—no free acids, no free alkali, no crystal-form- 
ing ingredients, no solvents, no harsh abrasives. U/L 
approved slip-resistant. 


ne en ee peg ee ee Se | 
HILLYARD — St. Joseph, Mo. B-| 
O Please send me full information how to save money in 
floor cleaning. 


C Please have the nearby Hillyard Maintaineer make a FREE 
survey and recommend treatments for my floors. 





Firm or Institution. 


Address 
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Roy Leonard, manager of the Cuvier Press 
Club, Cincinnati, is shown here as he was 
honored recently by being made a Kentucky 
Colonel by Governor A. B. "Happy Chand- 
ler. The occasion marked Mr. Leonard's be- 
ginning his 25th year as manager of the club. 
In the picture with Mr. Leonard (second from 
right) are his friends who made the honor 
possible, Gordon Jennings, Herman Mergard, 
Jr., Harry W. Heskamp and Lawrence Baum- 
bach. 


a & 


At the Kansas City Club, menus in- 
clude a smart, little insert which tells 
about seafood—how it is prepared and 
served and the various kinds likely 
to be seen on Kansas City menus. 
General Manager Harry J. Fawcett is 
responsible for the innovation. 


me & 


John J. O’Connell, manager of the 
New York Produce Exchange Lunch- 
eon Club, Inc., we have just learned, 
died early in September. Mr. O’Con- 
nell, who was a member of the 
CMAA, is survived by his wife, Etta. 


eg hb th 


George F. Ehrhardt writes that he 
is moving into his home in St. Peters- 
burg, Fla. Mr. Ehrhardt recently re- 
tired as manager of the Hutchison 
(Kan.) Town Club, after serving the 
club for many years. 


Peter J. Hatas has resigned a man- 
ager of Brynwood Country Club to 
become manager of the Milwaukee 
Club. 

te dh 


Col. Henry R. Dutton, prominent 
hotel and club manager, has been ap- 
pointed vice president and general 
manager of the Flamingo Hotel and 
Club, Miami Beach, Fla. 


me & 


Oscar Haller, former club manager 
and CMAA member, died recently, 
according to a report received by the 
CMAA office. Mr. Haller had been 
living in Switzerland. 


me & th 





Pictured here are Leon and Suzanne Ouel- 
lette. He has retired after 25 years as manager 
at the Acacia Country Club, near Cleveland. 
Mr. Ouellette opened the Shaker Heights 
Country Club as assistant manager in 1915, 
and at one time was assistant manager at the 
Cleveland Athletic Club. For 12 years he 
managed the Elyria Country Club. The Ouel- 
lettes plan to retire near Palm Beach, Fla., 
but are presently living at 7350 Euclid Ave., 
Cleveland. 


me & th 
H. F. Lewis has been appointed 


manager of the Inverness Club, Tole- 


do, O. 


Famous Plum Hollow Golf Club, Southfield (Detroit), Mich., features this spectacular back 
bar arrangement of Libbey glassware. In addition to the king size cocktails, the glittering 
display includes Georgian stemware and fluted Esquire tumblers. Forest J. "Red" Large is 


manager. 
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Patrick J. McAloon, former club 
manager and a member of the CMAA 
who was living in Hamden, Conn., 
died on November 16. 


Quality and Service 
(Continued from page 16) 


pure German silver hang suspended 
from a carved ceiling. 

The second floor is the Ladies An- 
nex, entrance to which is apart from 
the main entrance for club members. 
Furniture and- art work, imported 
from France and Italy, create an 18th 
Century atmosphere. The ladies’ din- 
ing room, more than 110 feet long, re- 
ception room, waiting rooms, lounges 
and beautiful hallways, furnish ample 
space for the abundance of mirrors, 
chandeliers and art pieces that were 
imported to furnish the ladies’ quar- 
ters. 

The third floor of the club provides 
much of the club life for members. 
Here, furnished in American oak, is 
a combination card room and dining 
room, as beautiful a room as is to be 
found anywhere. On this floor, too, 
are a number of private dining rooms, 
the library, and the Directors’ private 
dining room. Off the card room, and 
on both sides of the building, are two 
lovely open hanging gardens or patios. 
Growing plants, rare shrubs and trees 
dot these tiled terraces. 

Sixty bedrooms, large and well 
equipped, take up the fourth, fifth, 
and sixth floors. An open-air exercis- 
ing runway encircles the seventh floor 
where the athletic facilities of the 
club are housed. Turkish baths, 
squash courts, and a small gymnasium 
equipped with adequate facilities are 
also on this floor. 

There always will be a place for 
clubs which maintain all of the tradi- 
tions of clubdom in the form of a high 
degree of loyal and efficient service, 
coupled with the luxury and dignity. 





GOLF CLUB MANAGER 


For well-known Montreal Golf 
Club. Must have good educational 
background, proven record and ex- 
perience in purchasing supplies, 
handling and hiring club house 
help, including chefs, cooks and 
waitresses. Send photo and full 
particulars in first letter, stating 
salary requirements. Position avail- 
able April 1, 1958. All replies con- 
fidential. ADDRESS: Advertiser, 
P. O. Box 534, Montreal, Canada. 














ra 
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Every restaurant can afford Ry-Krisp 


Whether your specialty is lemonade or lobster, you 
can afford to serve Ry-Krisp. Cost is comparable 
to regular soda crackers. Ry-Krisp is convenient, 
too: Individual Cellophane Packets seal in crispness, 
eliminate waste, save money. Ry-Krisp adds zest 
to all sorts of dishes, from soups to salads to 
cheeses. And, Ry-Krisp is welcomed by your 
weight-watching customers because each double- 
square cracker has only 20 calories. 
Order Ry-Krisp Individuals 180s, or handy Caddies 


from your favorite wholesale supplier. 
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Officers 


President 
RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 
Vice Presideni 
ROYCE CHANEY, Northwood Club, Dallas. 


Secretary-Treasurer 
DANIEL M. LAYMAN, Union League of 
Philadelphia. 


Executive Secretary 
EDWARD LYON, 1028 Connecticut Ave., 
Washington, D. C. 


Directors 
JOHN T. BRENNAN, Birmingham Country 
Club, Birmingham, Mich. 


THOMAS B. BURNESS, California Club, Los 
Angeles. 


RICHARD H. CAMPBELL, Indianapolis Ath- 
letic Club. 


A. M. DEICHLER, JR., City Midday Club, 
New York. 


JOHN J. DEVERS, Denver. 


KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 


CLYDE S. MINGLEDORFF, Atlanta Athletic 
Club. 


S. T. SHEETS, Lake Shore Country Club, 
Glencoe, Iil. 


E. A. VETTER. Portage Country Club, Akron, 
Ohio. 
Regional Directors 


J. Dave Anderson, Pensacola, C.C., Fla. 
Joseph Brem, Niagara Falls C.C. 

William A. Brewer, Montreal A.A.A., Canada. 
Lyle Brown, St. Paul A.C. 

Francis Burr, Chase C.C., Walcott, Conn. 
Bernard M. Casey, Omaha C.C. 

Armand C. Chapeau, Druid Hills G.C., Atlanta. 


Harry J. Collins, Summit Hills C.C., South 
Ft. Mitchell, Ky. 


Anthony J. Donadeo, Churchill Valley C.C., 
Pittsburgh. 


Jacob Dowey, Downtown Club, Philadelphia. 


Myles A. Ellissen, Gapilano G. and C.C., West 
Vancouver, B.C., Canada. 


Carl J. Engelhardt, Yale Club, New York. 


Jerome G. Fleming, Lookout Mountain-Fairy- 
land Club, Lookout Mt., Tenn. 


Everett M. Fraser, Greenville C.C., S. C. 


Gene F. Gilmartin, The Rotunda Club, Rich- 
mond. 


Nathan B. Hale, The C.C., Salt Lake City. 


William J. Hodges, Paradise Valley C.C., 
Scottsdale, Ariz. 


Joseph L. Jones, St. Louis, Mo. 
Erich J. Kruger, Olympic Club, San Francisco. 
Arthur L. Norton, University Club, Boston. 


Frank N. Ovens, Royal Canadian Y.C., To- 
ronto. 


Verne Perry, Multnomah A.C., Portland, Ore. 
William L. Peterson, Wheeling C.C., W. Va. 
Tr F. Rice, University Club, Washington, 


Lee M. Seeger, Brentwood C.C., Los Angeles. 

Frederick E. Shaner, Youngstown Club, Ohio. 

“— A. Sherertz, Creve Coeur Club, Peoria, 
l. 


Francis A. Sifferlin, U.C., Columbus, O. 
Lowell S. Smith, Detroit Club. 

George W. Sperlak, Pueblo G. & C.C., Colo. 
Arthur Thomas, Montclair G.C., N. J. 
Raymond A. Wagman, Racine C.C., Wis. 
Frank A. Wallace, Harvard Club, Tulsa. 
Tony Wayne, Riverside C.C., IIl. 

M. Russell Yetter, Oak Cliff C.C., Dallas 
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Bulletin of the 


CLUB MANAGERS ASSOCIATION 


OF AMERICA 


VOL. XIII JANUARY, 1958 No. 10 


DrEAaR FELLOW MEMBERS: 


Several changes to the By-laws of our association have been suggested by 
one or more of the following groups: chapter relations committee, chapter 
presidents, regional directors, government affairs committee, and chapter 
members. 

The following have been properly proposed in accordance with Article VI 
of the By-laws. They will be announced and submitted to the membership 
for vote at the St. Louis Conference in February. 

1) A new category of membership for retired managers. Eligible will be 
members over 65 years of age who have belonged to CMAA for at least 15 
years. Dues for this group will be 50 per cent of the prevailing rate for other 
categories. (Art. I, Sec. 1.) 

2) Members joining CMAA after June 1 in any year will pay only half the 
annual dues, instead of the full year as now required. (Art. I, Sec. 7.) 

3) The grace period for payment of dues will be limited to three months, 
instead of the present six months. (Art. I, Sec. 9.) 

4) Transfer to Associate status will be automatic when a member leaves 
the club field, instead of the current requirement of written request for trans- 
fer. 

Further suggestions for amendments must be filed in accordance with the 
By-laws. Recommendations from Chapters: to Edward Lyon, Exec. Secy, 
CMAA, 1028 Connecticut Ave., N.W., Washington 6, D. C. Recommendations 
from individuals: to S. T. Sheets, Lake Shore Country Club, Glencoe, Ill. Time 
is getting short, so please forward these immediately. 


By-laws Committee 
S. T. SHeets, Chairman 





about the CMAA program. On Sun- 
day James O. Carey entertained with 
a cocktail party for Mr. Daley and 
the chapter’s board of governors, after 

The San Francisco and Bay Area which the group moved to the Califor- 
Chapter was honored November 25 nia Golf Club, where Chapter Presi- 
with a visit from CMAA President dent Alfred G. Fry is manager, for 
Richard E. Daley, who was entertained refreshments and dinner. Mr. Daley 
at a formal dinner party at the St. was also entertained Monday at a 
Francis Yacht Club, with Manager luncheon by the managers of the East 
Fenwick L. Witt as host. The dinner Bay area at the Athens Athletic Club, 
itself was a gourmet’s delight and Oakland, with Frank O’Connell as 
included four types of imported wines. host-manager. 

President Daley spoke to the group The chapter held its October 15 


News of the Chapters — 


San Francisco 


At a party by the San Francisco Chapter board of governors honoring CMAA President 
Richard E. Daley, standing from the left: Clarke Mathews, Erich Kruger, John Martin, Alfred 
G. Fry, Frank O'Connell, John Bennett and Fenwick Witt. Seated, from the left: James O. Carey, 
Mr. Daley, Joel Brown, David Kennelly and Fred A. Irvin. 
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WHICH ICE CUBE MAKES 
\ MORE PROFIT For rou? 


IT’S SCOTSMAN OF COURSE, THE NO.1 CUBE! 


WOULD YOU LIKE TO SAVE up to 1/4 oz. of mix 
every time you serve a regular or “pony” high- 
ball? Then learn a money-saving secret that 
will work for you day after day. 


It’s simple: Just use Scotsman ice cubes from 
your own Scotsman Super Cuber! 


SEE IN GLASS NO. 1 how the round, solid Scots- 
man cubes displace more liquor and thus require 
less mix to fill the glass. Each glass shown 
contains a measured one-ounce shot of liquor. 
Yet note the difference in the liquor levels! 


This means you save mix on each serving with 


Scotsman. And your customer gets a better 
drink when it’s made with Scotsman ice. The 


round Scotsman cubes are big and solid—they 
protect the taste and “snap” of each drink 
right down to the very last drop. You'll please 
your customer and encourage quick re-orders. 


SCOTSMAN SUPER CUBERS are ideally suited for 
both large and small bars. You can install your 
Scotsman under the bar or in any serving area. 
Just two quick connections and you’re ready 
to make money-saving Scotsman cubes. T' 
Py produce from 110 to 500 pounds of cubes 
a day. 


Why not check on a Scotsman Super Cuber 


today? It’s the smart way to make better, faster 
drinks at a profit. 





— a ae oe oy 








Send coupon today for your FREE illustrated 
44-page booklet ‘‘ How To Use An Ice Machine” 








ADDRESS. 








CITY ZONE STATE 


Mail to: SCOTSMAN— Queen Products, Inc., 161 Front St., Albert Lea, Minn. 
Subsidiary of KING-SEELEY Corporation 


ICE MACHINES 














Write advertisers you saw it in CLUB MANAGEMENT: JANUARY, 1958 


27 





Director Kenneth Meisnest on the 
benefits of the CMAA as related to 
the West Coast.—Fred A. Irvin, sec- 
retary. 


Ed Ringer, Lakeside County Club, 
Bloomington, was elected president of 
the Illini Chapter at a meeting held 
November 25 at the Creve Coeur 
: Club, Peoria, with James A. Sherertz, 
oat who attended the Illini Chapter meeting November 25 at the Creve sap — dlestel weve Jee 
‘ Dodge, Elks Club of Champaign, vice 


meeting at the Orinda Country Club, ager. The evening included an excel- president; and Bill Cook, Illini Coun- 


5 : ‘ try Club, Springfield, tary-t - 
with Clarke Mathews as host-man- lent dinner and a brief talk by CMAA ney ine epg Sead mag Chuck 


Talbott, Lafayette (Ind.) Country 
Club, and John Carey, Danville (Tll.) 
Country Club. 

Some 43 people attended including 
the president of Creve Coeur, Edward 
F. Keefer, Jr., and his wife, and the 


chairman of the house committee, 


MOST SATISFYING Carl Young, and his wife. 
to every member... 





e Clubmen look forward to shower 
bathing that will banish fatigue from 
work 2- play and restore the feeling 
of fitness. But just any shower head 
won't satisfy. To win enthusiastic 
approval, provide the Act-O-Matic 
cone-within-cone spray that de- 
livers an evenly distributed 
and never distorted shower, 
directed as desired, and 


r with fingertip volume 
trol. Officers of the Illini Chapter are: Front row 
\ x aes —Joe Dodge and Ed Ringer; back—John 





Carey, Bill Cook and Chuck Talbott. 


\ 
\ \ \\ 


Mid America 


»-e-and 

A total of 29 attended the October 
BEST FOR YOU 30 meeting of the Mid America Chap- 
because: ter at the Kansas City Country Club 
\ with Dorothea Buschmann and Har- 

riette Woods as hosts. 
A novel dinner featured the mem- 
ee. Grieping— bers going to the kitchen and helping 
M BAR themselves to a kitchen buffet which 

ost Satisfying Spray— 


No St Bistort SHOWER HEAD included broiled chicken, Parisenne 
4 sie Tis sinha a potatoes and broccoli au gratin. 


e 
: - Among the guests were Mr. and 
pray Direction Adjustable— (aia AUTOMATICALLY Mrs. C. H. Heuermann who brought 
-Big Water Economy— . 


a hi-fi and loud speaker set, with 


ar -Weh codanr-lefer-ihy 
Self-Cleaning— 
-No Clogging — 


‘Saves Costly Fuel— SELF-CLEANING many records, to provide music for 


dancing. 


* Requires No Servicing— 


_each time it’s used 
- Simple, Reliable, Long-Lasting— : 
- Easily, Quickly Installed— 
- Vandal-Proof Models Available \\\\ 


Your Plumber can supply you, or write to us for folder containing full information 


SLOAN VALVE COMPANY 


4326 WEST LAKE STREET © CHICAGO 24 Members of the Mid America Chapter are 


shown here at a meeting at the Kansas City 
Club October 30. 
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Oregon State 


The next meeting of the Oregon 
State Chapter will be held at the 
Waverley Country Club, Portland, on 
January 17, with Manager C. W. Gal- 
loway as host. Election of officers for 
the year will be held at that time. 


Badger State 


The Badger State Chapter held a 
Christmas party at Tripoli Golf Club, 
Milwaukee, on December 16, with 
Robert M. Butler as host. 


Evergreen 


CMAA President Richard E. Daley 
was the guest of the Evergreen Chap- 
ter on November 14 and 15 for a tour 
of the city of Seattle and the clubs 
and a meeting at the Washington 
Athletic Club where CMAA Director 
Kenneth Meisnest is general manager 
and Chapter President J. F. McCarthy 
is executive assistant manager. 

Mr. Daley spoke on the CMAA’s 
activities and urged everyone to at- 
tended the conference in St. Louis in 
February. Other hosts of Mr. Daley 
while he was in Seattle included 
Glenn Durbin, manager of the Rainier 
Golf and Country Club; Bud Good, 
manager of the College Club; Miss 
Ruth Peach, manager of the Seattle 
Tennis Club; Charles Jones, manager 
of the Rainier Club, and Robert Bern- 
nard, manager of the Tacoma Country 
and Golf Club. 





At a meeting of the Evergreen Chapter 
November 15 were, from the left: Kenneth 
Meisnest, a director of the CMAA and exec- 
utive vice president and manager of the 
Washington Athletic Club, Se-#tle; Richard E. 
Daley, CMAA president and manager of the 
Army Navy Country Club, Arlington, Va.; and 
J. F. McCarthy, president of the Evergreen 
Chapter and executive assistant manager of 
the Washington Athletic Club. 


Peninsular 


The newly organized Peninsular 
Chapter met November 25 at the Pen- 
insular Club, Grand Rapids, with 
Manager Elmer G. Greene as host. 
The chapter, which is scheduled to re- 
ceive its charter at the CMAA Con- 
ference in February, is an outgrowth 
of many years of social meetings of 
West Michigan club managers. 

Officers of the néw group are 
W. Bruce Matthews, Greenridge Coun- 





* 


Pictured above are the members of the newly formed Peninsular Chapter of CMAA who 
met at the Peninsular Club, Grand Rapids, Mich., on November 25. 


try Club, Grand Rapids, president; 
Mr. Greene, vice president; and Frank 


A. Macioge, Kalamazoo Country Club, 
secretary-treasurer. 








SUPERSORTS. 





a 


are so absorbent! 


Camera proves the point 
in 1/10,000 second 


Trick photography shows how 
Supersoft Napkins save the day. 

But that’s no trick, really; 
Supersoft’s multiple plies of 
finest facial tissue provide ex- 
tra surfaces to quickly absorb 
spills. Size is important, too, and 
Supersofts are big. 

They’re great for finger foods, 
because Supersoft Cellostrength 














SUPERSOFT's multi-ply design 
provides more surfaces to ab- 
sorb more moisture faster. 


Napkins are bonded and treated 
so they don’t shred. 

You'll like Supersoft’s simple 
elegance and special quality 
that complement fine food serv- 
ice. Dinner, luncheon and 
beverage sizes... beautiful 
white or new pastel shades. 

The finest restaurants and 
hotels in America use Supersoft 
Napkins. You can, too... today. 
Phone your nearest supplier. Or 
write for his name. 





GROFF PAPER COMPANY « 2300 Endicott Street + St. Paul 14, Minnesota 
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COAT and HAT RACKS 


iN 


Stationary 
“DF” Style 










Portable 
“DF” Style 


ge 









\ Stationary 
“SF” Style 


Leading architects and outfitters 
specify Checker Wardrobe Equip- 
ment to save space and hold 
wraps in an efficient, sanitary and orderly 
manner. Hats rest on high ribbed, slotted 
shelves. Spaced hangers keep coats apart, 
open to light and air, visible and instantly 
available. SF Style units accommodate 
4 or 5 persons per foot. DF style units ac- 
commodate 8 or 10. 3’2”, 4’2” and 5’2” long 
“portable” units go wherever needed on 
large casters. “Stationary” units come on 
glides and can be anchored to floor. “WM” 
Style racks mount directly on any wall. 
All Checker racks are correctly engineered 
to interlock on left or right and to stand 
up under a full load. They will not tip 
over, sag, sway, creak or wobble. Built for 
lifetime service of strongly welded heavy 
gauge steel and square tubing and beauti- 
fully finished in modern baked on colors. 
They are vermin-proof and fireproof. 


Style WM wall RACKS 









1. Beautiful lucite numbers snap-on 
each hat space 


2. Add-on shelves spring lock either 
to right or left 


3. Tags now go on hanger hooks 
4. Any Checker quickly converted 


from hanger to hook type of 
reverse 


Write for Bulletin"CK-55 


VOGEL-PETERSON CO. 


1127 W. 37th Street @ Chicago 9, Ill. 





Chicago 


E. W. Matteson, Hinsdale Golf Club. 
was elected president of the Chicago 
Chapter at a meeting held December 
4 at the Illinois Athletic Club, with 
James T. Bristol as host. 

Other new officers include E. L. 
Flaim, University Club, first vice pres- 
ident; Mr. Bristol, second vice pres- 
ident; Tony Wayne, Riverside Golf 
Club, secretary-treasurer. 

Directors are A. A. Ackerman, 
Glenview Country Club; C. V. Crump, 
Butterfield Country Club; Ben Was- 
kow, Brookwood Country Club; G. O. 
Gunderson, Green Acres Country 
Club; and R. M. Broms, Skokie Coun- 
try Club. 

The annual fall dinner-dance was 
held by the Chicago District Chapter 
November 18 at the Elmhurst Country 
Club with Mr. and Mrs. Jack Fina as 
hosts. Approximately 100 members 
and guests attended. 

The chapter also held its annual 
Christmas formal dinner dance at the 
Drake Hotel on December 16.—Tony 
Wayne, secretary. 


Detroit 


The Detroit Chapter held its an- 
nual past presidents dinner-dance at 


the Detroit Athletic Club with Man- 
ager Arthur Erickson as host. Dancing 
was to the music of Jack Rosevear’s 
orchestra. 


Connecticut 


Joseph P. Tonetti, New Haven 
Country Club, spoke on the CMAA 
Conference at the December 3 meet- 
ing of the Connecticut Chapter at the 
New Haven Lawn Club, with Richard 
F. Kirwan as host-manager. Grab bag 
gifts were exchanged.—Leon Sher- 
man, secretary. 


Albany 


William P. Eckert, Fort Orange 
Club, Albany, was elected president 
of the Albany Chapter at a meeting 
held October 23 at the Mohawk Club, 
Schenectady, with Fred O. Ashworth, 
Jr., the host. 

Other officers elected were Lynden 
M. Cool, Schuyler Meadows Club, 
Loudenville, vice president; Mr. Ash- 
worth, secretary; and Joseph C. Mid- 
dleton, Mohawk Golf Club, Sche- 
nectady, treasurer. 

Directors are Duane K. Skinner, 
Albany Country Club, Harold H. He- 
witt, University Club of Albany, and 
Walter C. Mack, Troy Club.—Fred O. 
Ashworth, Jr., secretary. 

















BEER 





VAN MUNCHING & CO., 





It Pays You To Feature 


tleimeken’s. 
ODrmported Hollamc Boor. 


Consumer demand for the un- 
matched flavor of Heineken's has 
made it— 


AMERICA'S LARGEST 
SELLING IMPORTED 


Join the swing to Heineken's. Con- 
tact your distributor today. 


Gen. U. S. Importers 
INC., NEW YORK © CHICAGO ° BEVERLY HILLS * MIAMI 
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St. Louis District 


The St. Louis District Chapter dis- 
cussed Conference plans at the No- 
vember 27 meeting held at Norwood 
Hills Country Club, with Paul Lampe, 
manager, as host. 

Tom McGuffey, Missouri Athletic 
Club, and general chairman of the 
conference, outlined details of the con- 
ference program and various commit- 
tee heads reported on progress. 

The ladies’ entertainment commit- 
tee, in a separate meeting, worked 
out plans for their part in the confer- 
ence program. Refreshments and a 
delicious steak dinner were served. 
—Irvin Jochim, secretary. 


New Jersey 


Herbert Moran, Canoe Brook Coun- 
try Club, has been elected president 
of the New Jersey Chapter at a spe- 
cial meeting held November 15 at Bal- 
tusrol Golf Club, Springfield, where 
retiring chapter president, Carl 
Jehlen, is manager. 

Other new officers named were 
Phillip H. Gunther, Essex County 
Country Club, vice president; and 
Richard Worthington, Plainfield Coun- 
try Club, secretary-treasurer. New di- 
rectors are Mr. Worthington, three 
years, and Marty Holtz, Maplewood 
Country Club, one year. 

On November 18 the chapter cel- 
ebrated its 20th anniversary with a 
dinner dance at the Morris County 
Country Club, Convent, with Mr. and 
Mrs. Maynard C. McAllister as hosts. 

Invited to attend the meeting were 
officers of the CMAA, three charter 
members of the New Jersey Chapter 
—Jack Bond, Ed Grissing and Louis 
Parlamento—and club officials of New 
Jersey clubs. 


Piedmont 


Reginald Scott, Carolina Country 
Club, Raleigh, N. C., was elected pres- 
ident of the Piedmont Chapter at the 
November 10-11 meeting held at the 
new Starmount Country Club, Greens- 
boro, N. C., with Ben and Francis 
Speidel as hosts. 

Other officers elected were Frank 
Johnson, Old Town Country Club, 
Winston-Salem, N. C., vice president; 
W. Reginald Lamb, Columbia (S. C.) 
Country Club, secretary; and William 
Nixon, Emorywood Country Club, 
High Point, N. C., treasurer. 

Highlighting the meeting were sev- 
eral outstanding meals including a 
sumptuous buffet Sunday evening, a 
North Carolina breakfast Monday 
morning, and luncheon Monday noon 
when Mr. Benjamin, who was instru- 
mental in the designing and building 
of the new clubhouse, spoke on the 


Write advertisers y 


club and its history—W. R. Lamb, 
secretary. 


Metropolitan 


Fred Hollister, Scarsdale Golf Club, 
was elected president of the Metro- 
politan Chapter at its meeting held 
November 18 at the Leewood Golf 
Club, Tuckahoe. 

Other new officers are William F. 
Birner, Sunningdale Country Club, 
president; Charles F. Johnston, Cher- 
ry Valley Club, treasurer; Henry 
Piper, Bonnie Brier Country Club, 
secretary; Thomas F. Farley, Winged 
Foot Golf Club, sergeant-at-arms; 


Peter Hermansen, Port Washington 
Yacht Club, trustee for two years; 
and Leslie White, Wykagyl Country 
Club, and Robert F. Carney, Larch- 
mont Yacht Club, trustees for one 
year. 

The chapter also held its customary 
Christmas Party for orphans at the 
Sewane Harbor Club, Hewlett, L. L, 
where William R. Reich is manager. 
—Kurt Brod, publicity. 


Pittsburgh 


Harry Gray, manager of the Edge- 
wood Club, Sewickley, Pa., was host 
to the November 26 meeting of the 
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“Calling 

a mandel man” 
naturally follows 
the decision 

to design 


and re-furnish 








and profit 
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mandel brothers contract division 
has the talent to design, and the 
sources for furnishing Guest Rooms, 
Public Rooms, Restaurants .. . 
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Union League Club e Chicago 
Design & Furnishings by 
Mandel Brothers 


Call a mandel man. Find out how 
well he knows your problem . . . how 
well he can solve it. STate 2-1500. 
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Pittsburgh Chapter. Speaker for the 
evening was Emily Stulbing, expert 
on flower and table arrangements, 
whose talk was lively, entertaining 
and educational. 

Also attending the meeting were 
Messrs. Wheeler and Buchman, club 
president and chairman of the enter- 


tainment committee respectively. Mr. 
Buchman presided at a round table 
discussion on how to stimulate mem- 
ber interest——Floyd Spate, president. 


Virginia 
CMAA Executive Secretary Edward 
Lyon was the speaker at the Virginia 
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THE ONLY AMERICAN CHAMPAGNE 
SERVED AT THE RECEPTION FOR 
HER ROYAL BRITTANIC MAJESTY 

QUEEN ELIZABETH II 


AND 


PRINCE PHILLIP 
DUKE OF EDINBURGH 


WALDORE-ASTORIA * NEW YORK 
21 October 1957 


PLEASANT VALLEY WINE CO * HAMMONDSPORT «Ne Yeo 








Serving the Nation's Finest Meats 


to the Nation's 


Finest Clubs 


Ruprecht sCompany 


MICHAEL O'DONOVAN, Pres. 


Wholesale Provisions 


661 W. RANDOLPH ST. 
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CHICAGO 6, ILLINOIS 


Chapter meeting November 25 at the 
Commonwealth Club, Richmond. 

Manager W. W. “Bud” Lamond, and 
his wife, Louise, guided the visiting 
managers on a tour of the club which 
recently completed a_ refurbishing 
project costing $300,000. 

President Robert Roper, Country 
Club of Virginia, Richmond, urged all 
chapter members to attend the CMAA 
Conference in St. Louis in February. 
—Gene Gilmartin. 


Conference Plans 
(Continued from page 11) 


states that almost 500 reservations 
have been made, which points to an 
excellent attendance. He warns that 
although there are still some fine 
room accommodations left, those plan- 
ning to attend the conference should 
write for reservations immediately. 
Simply address the Sheration-Jeffer- 
son Hotel, St. Louis, Missouri. 

Plan to come early and stay late, 
say members of the St. Louis District 
Chapter. St. Louis is a hospitable 
town and has many interesting things 
to offer. But come prepared or almost 
any kind of weather: last year at con- 
ference time temperatures varied in 
the high 60s, but it could be in the 
low 30s. 

Don’t forget to send in your entries 
to the club publicity display. Commit- 
tee Chairman Chris Murphy, Algon- 
quin Golf Club, in last month’s letter 
to CMAA members outlined the rules, 
and announced the outstanding prizes 
that will be awarded winners. Send 
your entry to the Jefferson. 

Sunday morning a_ continental 
breakfast will be served, following 
which the CMAA board of directors 
will hold a luncheon and final meet- 
ing. 

The St. Louis chapter hopes you 
are planning to meet all of your 
friends in St. Louis for the 31st An- 
nual Conference of the Club Man- 
agers Association of America. You'll 
learn a lot which will help you make 
better clubs through better club man- 
agement, and you'll have a lot of fun 
learning. See page 37 for the complete 
conference program. 





MANAGER 


Club-Hotel or Restaurant. Many 
years executive background. Very 
heavy food and beverage experi- 
ence. Request résumé. ADDRESS: 
Box 53-X, c/o CLusB MANAGEMENT, 
408 Olive Street, St. Louis 2, Mis- 
souri. 
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Bartender Uniform 





A new bartender uniform has been 
designed by Marcus Ruben, Inc. The 
jacket is made of red tropical worsted, 
with black and white striped Valencia 
sleeves and plain gold buttons. 

The trousers are black with a red 
strip to match the vest. It is available 
in a variety of colors, with five differ- 
ent Valencia stripe combinations. 

For samples and quotations write 
Marcus Ruben, Inc., 625 S. State St., 
Chicago 5, IIl. 


Frying Medium Shown 


The first frying medium especially 
designed for club and other institu- 
tion frying was demonstrated recently 
at the Hotel Plaza in New York by 
Procter & Gamble. The new all-veg- 
etable product, Frymax, pours like an 
oil but has the stability of a solid 
shortening. 

According -to its maker, Frymax 
took at least ten years to develop. 
Features claimed for it are ease of 
handling and long kettle stability. It 
comes in five-quart cans. 


Wine Flavored Dessert 


From the Taylor Wine Co. comes 
this recipe for sherry chiffon pie to 
help build meal checks and spark 
wine sales: 


1 baked 9-inch pie shell 

1 envelope unflavored gelatine 
1/3 cup cold water 

4 eggs, separated 

1 cup sugar, divided 
2/3 cup Taylor N. Y. State Sherry 

14 teaspoon salt 

4 cup whipping cream, optional 


Soften gelatine in cold water five min- 
utes. Beat egg yolks light; add gradually 
14 cup sugar while continuing to beat. 
Add Sherry wine. Cook over hot water, 
stirring constantly, until mixture is the 
consistency of soft custard. Add gelatine, 





stir until dissolved; cool. Beat egg whites 
stiff; beat in remaining 4% cup sugar and 
salt. Combine with the custard. Spoon 
into pastry shell. Chill until firm, about 3 
hours. Top with whipped cream and a 
dash of nutmeg. 


Pictures Available 


A 30-minute film covering the high- 
lights of the 1957 Miller Open golf 
tournament is now available for show- 
ing at chapter meetings or club gath- 
erings. 

The movie, produced by the Miller 
Brewing Co., sponsors of the tourney, 
is 16 mm. sound and in color. 

Requests for the film, loaned by 
Miller as a public service, should be 
directed to Film Section, Sales Promo- 
tion and Publicity Dept., Miller Brew- 
ing Co., Milwaukee 1, Wis. 









50,000 


ITEMS SOLD BY 





‘Say BEAUTY and COMFORT 












Glassware, Chinaware, Silverware, 
Bar Supplies, Paper Goods, Linens, 
Kitchen Equipment, Cooking Uten- 
sils, Dining Room Furniture, Food 
Service Equipment and Supplies! 
These categories, among others, 
cover only a few of the 50,000 items 
available from your DON salesman! 


When you depend on DON, you can 
be sure of the greatest variety 
from which to make your selection 
—with prompt service on every or- 
der. COMPLETE SATISFACTION 
GUARANTEED on every item OR 
YOUR MONEY BACK. 


Write Today for a 


salesman to call. 























ASTRA’S 
TRADITIONAL 
and MODERN 


FURNITURE 





ASTRA BENT WOOD FURNITURE CO., 
61 West 46th Street, New York 36, N Y 


epwarp DON « company 


GENERAL HEADQUARTERS—2201'S. LaSalle St.—Chicago 16, III. 


Branches in MIAMI . MINNEAPOLIS-ST. PAUL ° PHILADELPHIA 
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FOLDING BANQUET TABLES 


WITH COMPLETELY a ee 





FINISHED TOPS g-3 eR 
Can Be Used Without ‘ STE ) 
Tablecloths a ig k ye 






Write today for new catalog 
showing 58 models and sizes 
of Monroe Folding Tables. 


Monroe Folding Tables, rigidly built yet very attractive, are 
designed for institutional use. May be used with or without 
table cloths, as desired. Also available in Formica and Ornacel 
special color and pattern types. Write for catalog with direct 
factory prices and discounts to industry, religious and educational 
institutions, clubs, lodges, etc. 


MONROE TRUCKS for Folding Tables and Chairs 


ee and store your folding tables and chairs the ousy. 

: modern way on S 
MONROE 
Trucks. Construc- 
tion of Transport- 
Storage Trucks 
permits maneuv- 
erability in lim- 
ited space. See 


Catalog. Complete Line of 
Folding Chairs 


bial mete). | te) ise 79 cHurcH st. Baelo7.0 eile) 7. 





MONROE g 
Truck No. TS8 








wherever OU AMwVvd.ce 
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pain Can serve 


a LIVE LOBSTERS 


Ocean-Clear Live Lobsters mean glamour 
eating for your customers, far more attrac- 
tive and pofitable menus for you. We ship 
fresh daily via Air Freight or Railway Ex- 
press. 25 lbs. minimum order. FREE sales 
aids . . . free preparation directions. Call 
or wire your order collect. 


World's largest LIVE LOBSTER distributors 


CONSOLIDATED LOBSTER CO. 
Gloucester, Mass. 
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Enclosed is our order. Please send the ! 
FREE SALES AIDS checked: [_] ‘‘Daily 
Double” cards (] ‘Special Today” | 
cards [_] ‘Lobster Special’’ table tents. | 
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Let's Compare Menus 





GAINESVILLE GOLF & COUNTRY CLUB 
Gainesville, Florida 
LUNCHEON 
COMBINATION COLD PLATES 


Shrimp Salad with Spiced Beets and Asparagus ......... 1.25 
Chicken Salad with Boiled Egg and Tomato Wedges .... 1.25 
Fruit Salad Plate with Cottage Cheese and Toast Fingers 1.35 


Cold Baked Ham with Potato Salad, Garnish ............ 1.25 
Cold Sliced White Meat of Turkey, Spiced ORO 5's 86's oe 1.50 
Iced Boiled Shrimp Plate with Seafood Sauce .......... 1.50 


Assorted Cold Meat Plate, Garnish 
Cold Plates Served with Assorted Crackers, Melba Toast and 


Butter 
HOT PLATES 
(To Order, Allow 15 Minutes) 
Chicken Livers Sauté, Rasher Bacon, Potatoes .......... 1.50 
Omelet with Chopped Ham, Potatoes and Tomato Wedges 1.25 
Fried Fan-Tail Shrimp, Cole IAW, POMS ..cccccsvees 1.50 


Grilled Center Cut Ham Steak, Candied Yams 
Assorted Hot Breads, Butter and Beverages Served with Hot 


Plates 
SANDWICHES 
(That Are a Meal) 

GG&CC Club Special (3- Chicken Salad .......... 65 

od ee eer 1.00 Grilled American Cheese .50 
TES Cl a rr A tee i ee: re 50 
Sliced Turkey ........3 85 Ham: and Ege «...ccccceee 65 
Cold Roast Beef ........ 85 Bacon, Lettuce & Tomato .65 
Hot or Cold Ham ....... 65 Jumbo Steakburger on 
— on Toasted Toasted Roll .....ccess 50 

RUHL cas eucleawacaaidtets 


Served on Toasted or Plain White, Whole Wheat or Rye Bread 
DESSERT AND DRINKS 


Home Made Pies .20 Assorted Ice Cream or Sherbet .20 
Sundaes .25 Parfait 35 
Iced Tea .10 Coffee .10 Milk .15 Chocolate Milk .15 Sanka .15 


10% Service Charge Will Be Added to Your Check 
BEAUCLERC COUNTRY CLUB 


Jacksonville, Florida 
SUNDAY DINNER 
SOUP DU JOUR: Puree of Mongal Soup—Cup .30; Bowl .50 


No. 1 Pot Roast of Choice Beef, Pan Gravy and Fresh 
Ground Horseradish, Served with Potato Latkes, 
New Green Peas, and a Beauclerc Salad Bowl, 
CBE G; TOPO ood a siensc. NA vee VaR eee eka K chon 3.00 


No. 2 Broiled Genuine Red Sockeye Salmon Steak, Hol- 
landaise, Served with Potato Latkes, Seasoned New 
Peas and a Tossed Green Summer Salad, Chef’s 
BOEING Vs 50 0/05 0 bie ssh GRIESE hae eI O Onis 2.50 


No. 3. Planked Sliced Beef Tenderloin with Boquetiere 
Vegetables, Potato Border, and a Mixed Green 
Summer Salad, Piquant Dressing ................. 3.25 


No. 4 Broiled Half of a Farmfresh Spring Chicken in 
Wine and Mushroom Sauce, Served with Potato 
Latkes, New Green Peas and a Beauclerc Salad 
BB CE RN ois s'ai0 0s se ic canoe nies ces 4 2.50 


No. 5 Broiled Kansas City Prime Sirloin Strip Steak 
Served with Potato Latkes, Buttered Cauliflower, 
and a Master Chef’s Salad Bowl with Caesar Dress- 
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COMPLETE CLUB DINNER—$2.95 


Cup of Soup Du Jour 
CASSEROLE OF FRESHMADE SEAFOOD NEWBURG 
With Dry Sherry 
Potato Latkes, Buttered Cauliflower Buds 
Beauclerc Salad Bowl 
Peppermint Stick Ice Cream 


Coffee 
DESSERTS 
Green Apple Pie ......... 35 Half Grapefruit Supreme 35 
Chocolate Fudge Cake ... .30 Ass’'t Ice Cream & Sher- 
Half Cantaloupe ......... ME. TRB ccc cas tetncess 25 


SOUTH BEND COUNTRY CLUB 
South Bend, Indiana 


A LA CARTE 

APPETIZERS 
Chilled Tomato Juice or Fruit Juice .... .20 (8 0z.) .... 35 
Fresh Shrimp Cocktail .... .75 Crabmeat Cocktail .... .90 
Fresh Fruit Supreme .... .50 Herring in Sour Cream .... .40 

Half Grapefruit .... .25 
SALADS 

Tossed Garden Greens ... 35 Cole Slaw .............+. 25 
Hearts of Lettuce ........ 35 Cottage Cheese With Fruit .65 
Sliced Tomatoes ......... 40 Cottage Cheese .......... 30 


Tomato and Cucumber .. 35 Potato Salad ............. 30 


SALAD BOWLS AND COLD PLATES 


(Includes choice of breads, rolls or toast, butter and beverage) 

S.B.C.C. Chef’s Salad With Julienne of Turkey, Ham and 
CU Oe oie ois SGA eae e eck cacewieebeeddcuaveus 1.25 
Junior Size S.B.CC. Salad Baw! ........ccccsrvecccccens 90 
Fresh Fruit (in season) With Cottage Cheese or Sherbet 1.35 
40 


Red Alaska Salmon, Potato Salad, Garni ................ pi 

GSD PAOUIOME OUNOD oie occ ccc veusesskseceetencntces 1.50 
Ce Bis CS aeics jab eeescenneewcimanounceuseee 1.40 
ARS UN ORME a eos oe ss cae wes bee caaimens tue eanas 1.40 
Assorted Cold Meats, Potato Salad .................00005 1.35 


(served with choice of dressings) 


COLD SANDWICHES 


oe .5 American Cheese ....... 40 
With Swiss Cheese .... = Imported Sardines, Ber- 
Sliced Chicken ......... eo 75 


S.B.C.C. Club (3 decker) 135 Tuna Fish Salad ........ 15 
Gimide CAD: cc nsec ccaiece 90 Peanut Butter and Jelly .40 
Chicken Salad .......... GS WH Beeon oo cccvccs 50 
Cerne Beet ...5 ..ckcees Ge De MEE. = Deccdeeewe xen 50 
Braunschweiger ........ 50 Bacon, Lettuce and 

Swiss Cheese ........... t oe rrr 60 


HOT SANDWICHES 


Chicken With Potatoes Corned Beef ...........- 85 

ORTON ou 66-05 6 orte-k 5 0% BOG eee ints ov ceases 45 
SB:C.C. Hamburger .... 65 Fried HAM .....0005.000 65 
ES ee ee eer nee £85 Ham or Bacon and Egg .._ .80 
Grilled Cheese .......... 50 Cheeseburger ........... 75 


TIVE Bosc cos ace cua 85 


SPECIALTIES OF THE CLUB 
“THE EAGLE” 


2.50 
Prime Tenderloin Steak Sandwich, Long Branch Potatoes, 
Cole Slaw, Beverage 
“THE BIRDIE” 
1.35 
Swiss Cheese, Sliced Breast of Chicken on Toast, Tomato and 
Hard Boiled Egg Garnish, Thousand Island Dressing 


BEVERAGES 


Coffee 15 Iced 20 Tea 15 Iced 20 Milk .15 Sanka .25 
Sanka .25 Postum .20 


(Substitutions on any Club Menu will be charged at a la carte 
prices) 





Speaks 
or 
itself! 


Noticed how many of your 
customers ask for 
Johnnie Walker by name? 
They’re the ones who appreciate 
really fine scotch. They're the 
ones whose repeat business 
is most valuable. That’s why 
mild and flavourful 
Johnnie Walker 
works harder for you. 
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ath uk & SONS, ‘LTD. 
Ouaurt MAnNOCR, SCOTLAND 
Y THROUGHOUT. THE WORLD 








BORN 1820 
. . still going strong 


J OHNNIE WALKER 


SCOTCH WHISKY 


BLENDED SCOTCH WHISKY, 86.8 PROOF. 
IMPORTED BY CANADA DRY GINGER ALE, INC., NEW YORK, N. Y. 
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Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 





January, 1958 


15—Withholding tax and Federal Insurance Contributions 


Act tax: The sum of tax withheld from wages during 
December, 1957, and employe tax and employer tax 
under the Federal Insurance Contributions Act for 
December, 1957, may be remitted to an authorized 
depositary. Return on Form 450. If this option is ex- 
ercised, Form 450 must be filed in time to permit au- 
thorized depositary to return validated Form 450 
prior to filing return for fourth quarter of 1957. 
Exempt corporations: Information return on Form 
990 or 990-A, due from certain exempt corporations 
with accounting periods ended August 31, 1957. 


31—Withholding tax and Federal Insurance Contributions 


Act tax: Return for fourth quarter of 1957 due and 
tax payable. Return on Form 941. Attach validated 
Forms 450 to return. Reconciliation return (Form 
W-3) for calendar year 1957 due and last day to give 
employe statement of tax withheld and wages paid 
for the calendar year 1957. 

Unemployment tax: Return for 1957 due and tax pay- 
able. 

Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions and other 
excise taxes for December, 1957, if more than $100, 
may be paid to an authorized depositary. Return on 
Form 537. If this option is exercised, Form 537 must 
be filed in time to permit depositary to return val- 
idated Form 537 prior to date for filing return for the 


fourth quarter of 1957. Otherwise, return for fourth 
quarter due and tax payable. Return on Form 720. 
Attach validated Forms 537 to return. If return is 
accompanied by depositary receipts showing timely 
payment of tax for the entire quarter, due date of 
Form 720 is extended to February 10, 1958. 


February, 1958 


15—Withholding tax and Federal Insurance Contributions 


Act taxes: The sum of tax withheld from wages dur- 
ing January, 1958 and employer tax and employe tax 
under the Federal Insurance Contributions Act for 
January, 1958, if more than $100, payable to an au- 
thorized depositary. Return on Form 450, 

Exempt corporations: Information return on Form 
990 or 990-A due from certain exempt corporations 
with accounting periods ended September 30, 1957. 


28—Information returns: Annual report, Form 1099, of 


payments of interest, rents, etc. due. 

Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions, and other 
excise taxes for January, 1958, if more than $100, pay- 


able to an authorized depositary. Return on Form 
537. 





Plentiful Foods of the Month 





Feature: Fresh Citrus Fruits 
Broilers, Fryers Canned and Frozen 


Dairy Products Peas 
Almonds Apples 
Filberts Dried Prunes 


Potatoes Dates 











FURNITURE 


No. 436 MODERN 
CAPTAIN'S CHAIR 


Heavy, form-fitting scoop 
seat. Extremely comfort- 
able and rugged. 


See your dealer or write 
us for our distributor’s 
name. 


No. 437 Matching Side Chair. 


“AMERICAN 


; CHALR . COMPANY 


MO A NOUR A © TY ROE 
| SHEBOYGAN, WISCONSIN’ 


PERMANENT DISPLAYS: Chicago — Space 1650, Merchandise Mart 
New York — Decorative Arts Center, 305 East 63rd St. (9th Floor) 





CRAMORES CRYSTALS 
Lemon flavor available with pure 
egg-white added, requires no 
artificial foaming agent—saves 
expense and bother and produces 
wonderful results. 


CRAMORES CRYSTALS 
are made from a base of pure, 
dehydrated citrus fruit juices with 
fruit components added to enhance 
flavor and body. 


CRAMORES 


CRYSTALS 


CRAMORE FRUIT PRODUCTS, INC. 
POINT PLEASANT BEACH, N.J. 
THE HOME OF “BIG SEA DAY: 








Subscribe to... 
Club Management 


For Your Officers 


Special Price: $2 per subscription 
in groups of three or more 


CLUB MANAGEMENT 


bat et 


408 OLIVE ST. LOUIS 2, MO. 





Miami — 3900 Biscayne Boulevard © Boston — 92 Newbury Street 
San Francisco—*#558 Western Merchandise Mart, 1355 Market St. 
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CMAA Conference Program 


Thirty-First Annual Conference, Club Managers Association of America 
Sheraton-Jefferson Hotel, St. Louis, February 12-15, 1958 


Wednesday, February 12 


8:30 a.m.—Registration, Mezzanine. 
9:00 a.m.—CMAA Board of Directors Meeting, Room 6, Jefferson. 
Noon —CMAA Board of Directors Luncheon, Room 7, Jefferson. 

1:00 p.m.—Sightseeing tour of St. Louis Clubs. 

2:00 p.m.—Joint Meeting: Chapter Presidents, Regional Directors, 
and Past Presidents, Vice-President Royce Chaney 
presiding, Room 8, Jefferson. 

2:15 p.m.—CMAA Board of Directors’ reconvenes, Room 6, Jefferson. 

4:00 p.m.—Tea-and-Coffee Get-Together. 

7:00 p.m.—Reception and Cocktail Party, Boulevard Room, Jefferson. 

Evening —Open. 


Thursday, February 13 


8:30 a.m.—Registration. 
9:30 a.m.—Opening Session of Conference, Ivory Room, Jefferson. 
11:45 a.m.—Refreshments. 
12:15 p.m.—Luncheon, Gold Room, Jefferson. 
2:15 p.m.—Educational Session: 
Walter Slowinski, ‘““Legal Aspects of CMAA.” 
Charles E. Smith, “Automation.” 
Harry J. Fawcett, “The Banquet Menu,” Ivory Room. 
5:15 p.m.—Committee Meetings. 
7:30 p.m.—Dinner Party, Hotel Chase. 


Friday, February 14 


8:30 a.m.—Registration. 
9:00 a.m.—Committee Meetings, see blackboard. 
10:15 a.m.—Pre-Brunch Beverage Table. 
11:00 a.m.—Valentine’s Day Brunch, Gold Room. 
Introduction of 25-Year Club Members; Introduction of 
Guest Associations; Speaker, A. E. Martin. 
1:00 p.m.—Conference Reconvenes. Speakers: Ervin A. Pickel, Jr., 
“Club Publicity.” 
Robert E. Beck, “Select Proper Personnel and Handle 
Properly.” 
2:30 p.m.—Round Table Discussions: 
City Clubs, Country Clubs, University Clubs. Rooms to 
be announced. 


6:30 p.m.—Reception, Ivory Room, Jefferson. 
Evening —Open. 


Saturday, February 15 


8:30 a.m.—Registration Desk Open. 

9:00 a.m.—Committee Meetings, see blackboard. 

11:15 a.m.—Pre-Brunch Beverage Table. 

Noon —Past Presidents’ Luncheon. Introduction of Past Presidents; 
Introduction of Fathers-and-Sons, Gold Room. 

2:00 p.m.—Closing Business Session. Election of Officers and Direc- 
tors, Ivory Room. 

7:15 p.m.—Formal Cocktail Party, Ivory Room; and Grand Ball, 
Gold Room, Jefferson. 


Sunday, February 16 
9:00 a.m.—Continental Breakfast, Boulevard Room. 
11:00 aniline aie of Directors Brunch and Meeting, Rooms 6 
an = 
LADIES PROGRAM 
Wednesday, February 12 
1:00 p.m.—Club Sightseeing Tour With Men. 
Thursday, February 13 
9:30 a.m.—Ladies Invited to Attend Opening Session of Conference. 
12:30 p.m.—Luncheon With Men. Gold Room, Jefferson. 
3:00 p.m.—Old Time Melodrama, Showboat Goldenrod. 
Friday, February 14 
12:30 a.m.—Champagne Fashion Show, Boulevard Room, Jefferson. 
Saturday, February 15 
10:30 a.m.—Tour of Historic St. Louis. 
1:00 p.m.—Luncheon, Tiara Room, Park Plaza Hotel. 


7:15 sin Cocktail Party and Grand Ball, Gold Room, Jef- 
erson. 
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ATTENTION! @ 


@ Restaurants \ 


@ Clubs 
@ Cafes 
@ Hotels 


Asour EVERY TWO YEARS 
you remodel, repaint or redecorate. 
You know it takes modern surroundings 
to attract new patrons and something NEW in 
decor to please the “oldtimers.” In this way you 

encourage the dining-out habit . . . and at your place! 


Why Not a New Face for Your China? 


First, last and all through the meal, every guest’s eyes 
are focused on your table set-up. China — even more 
than wall and furnishings — is actually the center of 
attention... the very “foundation” of an enjoyable meal. 


“Remodel” with the “Empress”! 
Exquisite new “Empress” pattern, shown above, frames 
your fine food in elegance. Warm, neutral gray under- 
glaze decoration on white background gives luxurious 
2-color impression. “Belongs” with any color scheme — 
any decor. The choice of America’s leading interior dec- 
orators and china color experts! Finest quality, 2-fired 
restaurant china with rolled edges to prevent chipping. 
All pieces in open stock for fast, easy replacement. 


Write Dept. 4 for a salesman to discuss “redecorating” with china! 


EDwARD DON «a company 


GENERAL HEADQUARTERS—2201 S. LaSalle St.—Chicago 16, III 
Branches in MIAMI . MINNEAPOLIS-ST. PAUL ° PHILADELPHIA 








smart business stimulators 


Ruben 





UNIFORMS 


FOR 
MEN and WOMEN A 





See how little 
quality costs. 


Send today for 
Samples, illus- 
trations, prices 
...no obligation. 





CREATING DISTINCTIVE QUALITY UNIFORMS SINCE 1870 


Ruben Jue. 


Dept. K - 625 S. State Street + Chicago 5, Illinois 
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Snobird Golf Keeps Club Busy in Winter 


LAYING golf in the snow has been 

an old joke, which many golfers’ 
wives sadly know is only too true, but 
the refinement of the sport is being 
added by Siwanoy Country Club in 
Bronxville, New York, where F. Pat- 
rick Chambers is manager. 














Deluxe Portable Seating 
by 


Heywood-Wakefield -_ 
portable chairs pro- 
| vide an economical, \PAVeNaaalaay 
convenient means of wy 
| obtaining additional, EST.1826 
temporary seating 
| capacity without sacrificing comfort 
| or dignity of decor. Available in full- 
| upholstered spring cushion models, 
semi-upholstered, and durable ply- 
| wood, the entire line features welded 
|  tubularsteel frame construction which 
| assures years of extra service. Write 
for illustrated literature. 


| HEYWOOD-WAKEFIELD COMPANY 
| Auditorium Seating Division 

















MENOMINEE, MICHIGAN | 






















MPOR 


| 
PORTERS maracas LEME 
MAYONNAISE: FRENCH DRESSING 





BLENDED OIL: OLIVE OIL- SALAD OIL 


CONDIMENTS: OLIVES ¢ CHERRIES 


CHICAGO L.A. BOSTON 
NEW YORK 
|_ PHILADELPHIA S.F. MIAMI ) 
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The club has a regular group of 
winter golfers, called the Snobirds, 
and this year has produced a golden 
anniversary Snobird schedule for the 
winter “season.” Reports Manager 
Chambers: 

“The Snobirds are a different breed 
than the average golfer in that they 
use red balls when the snow is on the 
ground. They dress up in their red 
flannel underwear, as well as other 
comfortable outer clothing and even 
have hand warmers in their pockets. 

“We have over 100 signed up al- 
ready for the Snobirds this vear and 
we give prizes each weekend during 
the tournament. Another category are 
the ‘Rocking Chair’ Snobirds who 
are not so hardy, but who play cards 
and do a little bending of the elbow 
on weekends, while kidding the tried 
and true golfers who come in com- 
plaining about their scores. 

“Once, during one of the finals of 
the Snobirds’ tournament, we had a 
sleet storm. Our second green, which 
is quite sloping, really tested the met- 
tle of. one player. After arriving at 
the green in three strokes, it took him 
46 more to finally sink his putt for a 
49, 

“Recently our winters have been 
fairly mild so conditions of play have 
not been too severe. We use our regu- 
lar greens for the Snobirds, weather 
permitting, and if the ground is not 
frozen. Our greenskeeper prepares a 
nine-hole Snobird course with sand 
greens every winter. When it snows, 
the men go out and sweep off the sand 
greens, turning the broom upside 
down for the flag. 

“Snobird golf at least keeps the 
members coming the year around, and 
also naturally helps to build our bar 
and restaurant revenue in the win- 
ter.” 


Here are some of the rules which 
the Snobirds use: 


1. A ball may be lifted and cleaned any 
time during the course of play. A player 
may improve the lie of the ball on the 
fairway, in the rough, in the traps and 
on the green. 

2. If trap is unplayable, ball may be 
placed directly in back of trap, not near- 
er the hole, without penalty. 

3. A ball may be moved a club’s length 
at any time, except in a water hazard, 
or on the green. However, a ball cannot 
be removed from a water hazard, without 
a penalty. 

. > All players must complete every 
ole. 

5. A ball in a brook or pond may be 
teed but may not be elevated. In teeing 
the ball it must remain in the brook or 
pond as close to the point at which it 
came to rest and under no circumstances 
may it be teed more than six inches from 
said point. A ball in said brook or pond 
may, however, be lifted and placed with 
one stroke penalty behind hazard in line 
of flight. 

6. When a ball is lost, another ball may 
be placed and played from where the 
lost ball presumably landed, without a 
penalty. 

7. A ball buried in the snow may be 
dug out and placed on the snow, within 
a club’s length, without penalty. The 
player may remove all or as much snow 
as he desires before replacing the ball. 

8. All putts must be holed out. 

9. U.S.G.A. rules govern otherwise. 


Labor Costs 
(Continued from page 14) 


gether there is something that tran- 
scends perhaps individual motivation. 
Some people say man is gregarious by 
instinct. He wants to be in groups. 
Sometimes, if you ever happen to ob- 
serve a large dining room, waiters 
have certain stations around the din- 
ing room that are physically apart 
from another. Yet, if things are slow 
you will see them all gravitating to 
one area or another, talking. Some- 
times this bothers people; perhaps 
sometimes it doesn’t. But is that in 
relation to the goal of the club? 
Another thing I have noticed among 
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Cavalier 


Under the same ownership- 





management as the famous Cavalier 
at Virginia Beach, the oceanfront ote 
ie 
ee . 4 | See € 
Cavalier in Fort Lauderdale is Florida #' —- aol 


i 
v 


perfect in every particular. 





UNDER THE DIRECTION 
OF SIDNEY BANKS 





Oceanfront 


FORT LAUDERDALE 
FLORIDA 










em. ee ees 


38 Write advertisers you saw it in CLUB MANAGEMENT: JANUARY, 1958 





Oo @ tee 


ler} 


or a tf THD 3p ee 


| ell 


DO wm hw MN ot SUN OD Ss 


oO 


 § one 


ig 





these groups is the evolvement of the 
so-called informal leaders, sometimes 
referred to as “guardhouse lawyers.” 
These fellows are people that the 
employes listen to. They, too, are not 
on any organization chart. Sometimes 
they may be; sometimes not. But in 
general they are not. They are the 
type of person that just naturally 
evolves. And it behooves the super- 
visor and the manager to recognize 
this. I am not saying you are sup- 
posed to stamp out these little groups 
or stamp out these little leaders, but 
to recognize them, to deal with them. 

We have always, in the club situa- 
tion, a group in the kitchen and a 
group in the dining room. Unfortu- 
nately, the twain shall never meet in 
some instances. The kitchen has its 
own ideas about things; the dining 
room has its own ideas, and some- 
times there is conflict. 

The manager, the supervisor must 
recognize this and deal with it. Espe- 
cially, in just a dining room, we may 
see two or three little groups here 
and here, and sometimes the actions 
or interactions of these groups tend 
to stop good service, tend to make 
service disrupted. These are some 
of the things that the supervisor has 
to understand. He has to understand 
that people do things for reasons. Peo- 
ple are not just naturally lazy or in- 
solent, or whatever it may be. There 
is a reason somewhere for it. 

It has been said that all behaviour 
is understandable. Maybe we can’t 
understand it; maybe it needs clini- 
cal help, but somewhere there is a 
reason why people are acting or do- 
ing whatever they are doing. It may 
be a need for something. Usually it is 
a need for recognition. In the United 
States recognition seems to be one of 
the more prominent reasons. These 
acquired needs we pick up are impor- 
tant—the need to belong. 

How do we cope with this? By 


training, by trying to tell the super- 
visor. Training is a continuous proc- 
ess. I don’t mean we are going to tell 
somebody that we are going to bring 
them in and teach them and let them 
go. I think it is a continuous process, 
as far as everyone is concerned: the 
manager, the supervisor, as far as 
these employes go. 

These are the things, as far as the 
first line, first level supervisor is con- 
cerned, that he wants and needs: 

He has to have cooperation from 
management. He likes to be informed 
because he realizes that he has to fil- 
ter information down. The rank and 
file employe comes to him and says, 
“What's happening?” He doesn’t know. 
He feels his prestige, maybe, is being 
undermined. People like to be in- 
formed. Give them information, as 
much as you can as quickly as pos- 
sible. Cooperation is important—co- 
operation between members and em- 
ployes, between manager and em- 
ployes. All these things are in this 
general field of what is called human 
relations. I don’t mean that everyone 
is going to be a psychiatrist and every 
supervisor is going to have a couch 
in his office and analyze each of the 
employes day by day. But we try to 
consider the employe’s problems and 
understand the reasons and quietly 
bring him in and maybe listen to him 
once in a while. We must keep him 
informed. These are the kinds of 
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Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 
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THAT IS THE BEST 
IN THE MARKET 
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Paper Place Mats 


(Continued from page 15) 


“Fidelity, brotherly love, justice and 
charity.” 

4. Mess clubs for officers in the 
Armed Forces similiarly appeal to 
their members through use of sym- 
bols representing the branches of the 
service to which members belong 
or show insignia of the station, base 
or post where the club is located. 

The clubs covered in this survey 
generally did not attempt to do a more 
direct advertising job than that de- 
scribed above. It was evident from 
studying the place mats of other 
establishments that some restaurants 
appealing to a high quality clientele 
have found it possible to do more ex- 
plicit advertising. 

Many of the mats showed that gen- 
eral commerical restaurants are using 
them to transmit not only an institu- 
tional feeling but several different 
messages. The natural tendency is to 
feel that the reader should not be 
given too many things to think about. 
In actuality, attractive place mats can 
carry a great deal of information be- 
cause the customer usually must wait 


for a few moments while his food is’ 


being prepared and served. The mats 
often provide an interesting diversion, 
and a restaurant like Steve’s Gay 90’s 





ASSISTANT WANTED 


Husband and wife to assist manager 
of mid-western private country club. 
Must have some catering experience. 
Wife to act as hostess. Quarters avail- 
able. ADDRESS: Box 56-X, c/o Cius 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








WANTED 

Working manager (with his own 
staff, if possible) for summer club 
of 200 family membership. Casino din- 
ing room, tennis, boating, pool, cafe- 
teria. Highly restricted. Good pay. 
May through September. ADDRESS: 
Beach Club, Smith Building, Green- 
wich, Connecticut. 





A MESSAGE 
TO THE CHAIRMEN OF 
THE HOUSE COMMITTEES 
We have available thoroughly ex- 
perienced managers and executives 
for all departments. Confidential 
Service. 
WRITE or CALL: 
Gene Rafferty, Personnel Director 
HOTELMENS Employment Service 
300 W. 56 St., New York 19, N. Y. 
JUdson 2-4382 














Room in Tacoma, Washington, shows 
a large drawing of the room, an- 
nounces smorgasbord, dinners, and 
cocktails, and supplies the opening 
words and music of seven different 
songs. If the diner can absorb several 
different messages, we still have the 
question, “Can advertising be intro- 
duced without upsetting the atmos- 
phere of the club?” The mat used by 


the 


Charles Steak House in North 


Andover, Massachusetts, may provide 
a partial answer to this question. The 
Charles mat is obviously intended to 
fit into a fairly formal atmosphere, 
yet it carries two kinds of advertising. 
A cocktail glass, steak, chicken, and 
lobster are pictured without com- 
ment. They suggest purchasing ideas 
to the patron, without a word of ad- 
vertising with them. This technique 
might well be used by many club 
managers. 

Charles also runs a single line of 
type part way across the bottom of 
the mat: “Essex Private Dining Room 


Available for All Occasions.” 


This 


reminder, printed in the same color 
and style as the rest of the mat, is 
quiet in appearance and language and 
could be adapted to many club needs. 

Clubs in the city and country of 
course vary as to the kinds of service 
they offer. Ten typical basic services 
for clubs of each kind are listed be- 
low. Any of these regularly promoted 
through advertising on place mats 
should increase club income or mem- 
ber participation. As the expert on 
your members’ interests you know 
which of these—or which entirely 


different 


features—would respond 


best to advertising. 


w DO 


10. 


Oe 


City Clubs 


. Menu ideas 
. Food specialties 
. Special weekly meals such as 


Sunday night buffet supper 


. Rooms for meetings & meals 
. Cocktail bars or other special 


facilities 


. Athletic facilities, lessons, mas- 


seurs, etc. 


. Ladies’ days or facilities 


. Valet, theatre ticket & other 
services 
. Tournaments, concerts, film 


showings, etc. 
Guest privileges 


Country Clubs 


. Menu ideas 
. Restaurant specialties 
. Special weekly occasions such as 


Sunday night buffet supper 


. Rooms for banquets and recep- 


tions 
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5. Bars, snack bars and other facil- 
ities 
. Athletic facilities and lessons 
. Women’s or junior days 
. Group instruction arrangements 
. Dances, movies or other regular 
events 
10. Guest accommodations 
Decide what you want your mats 
to do, and your supplier can help you 
to create the right mat for your club. 
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Make Club a Home 


(Continued from page 13) 


in the little theatre movement, and 
the University of Washington has 
three playhouses which present a very 
high quality of student acting. Every 
month the University’s Penthouse 
Players come down to the club and 
put on one of their current attractions 
for club members and their guests. 
The club writes a check to the School 
of Drama, but this is a complimentary 
feature for the members. As another 
example, the women’s committee of 
the club presents each year an out- 
standing series of guest lecturers. 
The club encourages special proj- 
ects, and as soon as enough members 
can be found to get one started it is 
apt to be added to the list. Current 
activities include toastmaster and 
toast mistress groups, square dance 
and ballroom dancing, father-and-son 
and father-and-daughter events, 
bridge and other card groups, and 
many, many more. Probably the most 
spectacular, at least in number of peo- 
ple participating at one time, are the 
Men’s Jubilee and the Women’s Jubi- 
lette held in the fall of each year. 
Each of these take over the entire 21 
floors of the club for a full evening. 
On the Jubilee night, no women are 
permitted in the club; and men are 
barred from their club on the night 
of the Jubilette (though that is the 
only time for either happening). These 





events have become so popular it has 
become necessary to limit reserva- 
tions to 1000 for men and 700 for 
ladies, and both events this year were 
complete sellouts with many disap- 
pointed late-comers. 

These are some of the ways we have 
endeavored to make the Washington 
Athletic Club a genuine “home” for 
our members. We know we still have 
many more improvements to make, 
and much more we should add to our 
program, but it is nice to feel we have 
made at least a little progress. 


Named Vice President 


Joseph N. McGinnis, director of 
sales and advertising, has been named 
vice president and 
general sales man- 
ager by Pfaelzer 
Brothers, Inc., pur- 
veyor of meats na- 
tionally to the club 
and _ institutional 
field. 

Mr. McGinnis, a 
veteran of 25 years 
service, was also 
re-elected a direc- 
tor of the firm. In another executive 
move, Robert M. Snapp was elevated 
to vice president in charge of product 
procurement. 


J. N. McGinnis 


Tourney at Tripoli 


Tripoli Golf Club, Milwaukee, will 
be the site of the fourth Miller Open 
golf tournament, it has been an- 
nounced by the Miller Brewing Co., 
sponsor of the event. Dates for the 
$35,000, 72-hole tourney have been 
set as August 7-10. 

It will be the third straight time 
the tournament has been held at 
Tripoli and the company has ex- 
pressed its satisfaction with the way 
the tournament has been run. 

According to the tournament of- 


ficials, practically all the “name” pros 
on the PGA circuit are expected to 
compete for the title which last year 
was won by Ken Venturi. 





WANTED: Working Chef. Must be able 
to hold 50 per cent food cost on average 
prices (furnished on request). Club open 
year around. Paid two weeks vacation. 
Unfurnished apartment available for man 
and wife (wife need not work). Food 
volume about $85,000 per year. Salary 
$550.00 per month plus $50.00 per month 
bonus if you stay a year. Want experi- 
enced chef—not a “wind-bag.” Hotel and 
club experience preferred. Must furnish 
references. We know you'll like it here. 
ADDRESS: Box 54-X, c/o Ciup Man- 
AGEMENT, 408 Olive Street, St. Louis 2, 
Missouri. 








CLUB MANAGER WANTED. 
225 member exclusive town and 
golf club. Must have thorough 
knowledge of food operations. AIR- 
MAIL experience, employment rec- 
ord and picture. Salary commen- 
surate with ability. Excellent fu- 
ture. ADDRESS: Charles M. Shaw, 
P. O. Box 319, Billings, Montana. 








MANAGER with a wealth of ex- 
perience in all phases of successful 
management of town and country 
clubs operating in black. Fully ca- 
pable to supervise and direct the prep- 
aration of fine cuisine. Seeking po- 
sition with a city club. 58 years of 
age, in excellent health. Outstanding 
references to past performances avail- 
able. ADDRESS: Box 55-X, c/o CLus 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 








CLUB MANAGER WANTED for 
Aliquippa Golf Club, Aliquippa, 
Pennsylvania. Complete charge of 
dining room, bar, kitchen. Member- 
ship 400. Write—giving age, educa- 
tion, experience, salary desired to: 
Secretary, Aliquippa Golf Club, 
P. O. Box 288, Aliquippa, Pennsy]l- 
vania. 

















climate. 


No children. 


202 South State St. 





2) 
| | ++. ELIZABETH GARRISON 


has these two qualified couples available now. 


COUPLE: Experienced in quality club operations. Both are 
University graduates. Know finest food and service. Purchasing. 
Accounting. Membership drives. Ages 50 and 47. Prefer WARM 


PRO-MANAGER: Nationally known. Good teacher and show- 
man. Television experience. WIFE: Expert in handling food 
and service. Weddings. Teas. Club accounting. Ages 46 and 43. 


WABASH EMPLOYMENT AGENCY 


Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 


Chicago, Illinois 








31 YEARS OF SERVICE TO CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


for Dining Room, 


Aéeedtede PERSONNEL csccon 


80 WARREN STREET, Room 305 


New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 





Write advertisers you saw it in CLUB MANAGEMENT: JANUARY, 1958 4l 









San Francisco Chapter officers: Fred A. Irv- 
in, secretary-treasurer; Alfred G. Fry, pres- 
ident; and John L. Martin, vice president. 


Snapped at San Francisco dinner were 
CMAA Director Kenneth Meisnest, CMAA 
Vice President Royce Chaney and Chapter 
President Alfred G. Frey. 


At the party were these chapter members: 
John L. Martin, Joseph McConahy, Frank 
O'Connell and Erich Kruger. 











Northern California Club Presidents 
And Managers Have Annual Dinner 


By Donald H. Clark 


ORE than 80 presidents and di- 

rectors of Northern California 
clubs met with members of the Club 
Managers Association of San Fran- 
cisco and Bay Area at the Bohemian 
Club in San Francisco December 10. 
This annual party has become one of 
the features of the association’s year- 
ly program. 

Chapter officers in charge of the af- 
fair included President Alfred G. Fry, 
manager of the California Golf Club; 
Vice President John L. Martin, Elks 
Club, Berkeley; and Secretary-Treas- 
urer Fred A. Irvin, Peninsula Golf 
and Country Club, San Mateo. 

Directors of the chapter include 
John W. Bennett, Commercial Club, 
San Francisco; Joel W. Brown, Los 
Altos Country Club; James O. Carey, 
Family Club, San Francisco; Fenwick 
L. Witt, St. Francis Yacht Club, San 
Francisco. 

Royce Chaney, vice president of the 
Club Managers Association of Amer- 
ica, and manager of the Northwood 
Club, Dallas, was an honored guest, as 
was Kenneth Meisnest, of the Wash- 
ington Athletic Club, Seattle, a direc- 
tor of the CMAA. 

Clarke Wayland, president of the 
Bohemian Club, and Fred Neumeis- 
ter, manager, extended special greet- 
ings to the club managers and officers. 

CMAA Vice President Chaney told 
of the extensive educational program 


of the national association, and of its 
importance to all managers and of- 
ficers of clubs. A series of regional 
short courses for club managers is be- 
ing planned by the CMAA Institute 
similar to those held this past year. 
He also told of the fine educational 
program planned for the 1958 Confer- 
ence of the CMAA to be held in St. 
Louis February 12-15. 

The featured speaker of the eve- 
ning was Henry T. Maschal, senior 
partner of Harris, Kerr, Forster & Co. 
He traced the development of clubs 
and club life from the ancient days of 
the Greeks and Romans, to the pres- 
ent day. California clubs have had an 
important part in the life of the peo- 
ple of this part of the country for the 
past hundred years and are among 
the outstanding clubs of the United 
States. 

Major General William Breckin- 
ridge, commanding officer at Fort Ord, 
was introduced by the manager of the 
Fort Ord Officers Club, Chief Warrant 
Officer Richard Sears, and he spoke 
briefly about the importance of of- 
ficers clubs. With him as guests were 
Col. Lewis E. Maness and Col. J. L. 
Hathaway. 

During the cocktail hour very en- 
joyable music was furnished by the 
Dixieland Band, composed of mem- 
bers of the Bohemian Club. 


Pictured here are those who attended the December l0th Presidents Party of the San Fran- 


cisco and Bay Area Chapter. 


—Photo by Moulin Studios 






































THE BEST FOOD DESERVES THE FINEST CRACKER 
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* 
PREMIUM SALTINE CRACKERS SEND FOR FREE BOOKLET AND SAMPLES | 


with NEW GOLDEN GLOW National Biscuit Co., Dept. 11 


‘ . ‘ 425 Park Avenue, New York 22, N. Y. 
Your customers will appreciate these finer saltine 
crackers. They're tastier, flakier and snapping 


crisp. These top-quality crackers are always 


7 Name .. . 


Firm .. a | 

° i Address iia | 

perfect in our moistureproof cellophane packets. . | 
ity a = 

*Premium Snow Flake Saltine Crackers in the Pacific States [( See 

® 
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Your Key to Club Hospitality 


Fitzgerald does credit to the club 
that serves it. The distinctive char- 
acter that marks this bourbon is the 
proud result of slow, costly distilling 
methods rarely practiced today— 
methods that yield a unique depth 
of flavor and rich bouquet. Old 


Fitzgerald (at six years old) com- 


pliments every guest’s good taste. 
Very Old Fitzgerald (aged to the 
eight year bonded limit) offers the 
prestige of the world’s most prized 
ourbon. Stock them with the fu 
bourb Stock th ith the full 
<nowledge and assurance the ey 
knowledge and assurance that they 


will satisfy the most demanding taste. 


THE FINAL CHOICE OF MATURE TASTE 


Bonded Kentucky Straight Bourbon « 100 Proof + Six and Eight Years Old 


STITZEL-WELLER DISTILLERY 


Established Louisville, Ky., 1849 


Very Old Fitzgerald available in Antique 
Fifths, suitably boxed, labels personalized 
in case lots on request. Ask your dealer, or 
write the Distillery. 








